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Admir Sivro,

Sveucdiliste/Univerzitet "VITEZ" Fakultet informacijskih tehnologija

Android aplikacija "Turisticki vodi¢ Travnik" kao alat za digitalnu transformaciju i razvoj
pametne destinacije

Razvoj mobilnih aplikacija postao je klju¢ni segment digitalne transformacije turizma i kreiranja pametnih
destinacija. Ovaj rad predstavlja Android aplikaciju Travnik Tourist Guide, razvijenu u Android Studiju koristenjem
Kotlin programskog jezika, Ciji je cilj unaprijediti turisticko iskustvo u gradu Travniku. Aplikacija omogucava
korisnicima pregled turistickih atrakcija, kulturno-historijskih spomenika i lokalnih sadrzaja, te integraciju s
Google Mapama putem geo-lokacija za lakSu navigaciju i planiranje posjete. Osim osnovnih funkcionalnosti,
aplikacija doprinosi konceptu pametnih destinacija kroz digitalnu dostupnost informacija, interaktivnost i
personalizirano iskustvo. Time se stvara most izmedu tradicionalnih turistickih vodi¢a i modernih digitalnih alata,
Sto doprinosi odrzivom razvoju destinacije i jatanju njenog digitalnog identiteta. Rad analizira proces razvoja
aplikacije, koristene tehnologije (Kotlin, XML), kao i potencijalnu primjenu naprednih tehnologija poput big data
analitike, umjetne inteligencije i proSirene stvarnosti radi daljnjeg unapredenja turistickog iskustva.

Kljucne rijeci: digitalna transformacija turizma, pametne destinacije, android aplikacije, geolokacija, turisticki
vodi¢, travnik, Kotlin

Android Application Travnik Tourist Guide As A Tool For Digital Transformation And Smart
Destination Development

The development of mobile applications has become a crucial aspect of digital transformation in tourism and the
creation of smart destinations. This paper presents the Android application Travnik Tourist Guide, developed in
Android Studio using the Kotlin programming language, which aims to enhance the tourist experience in the city
of Travnik. The application provides users with access to tourist attractions, cultural and historical landmarks,
and local services, while integrating Google Maps through geolocation for more straightforward navigation and
trip planning. Beyond its core functionalities, the application contributes to the concept of smart destinations by
enabling digital accessibility of information, interactivity, and personalized experiences. It bridges the gap
between traditional tourist guides and modern digital tools, thus supporting the sustainable development of the
destination and strengthening its digital identity. The paper analyzes the development process, applied
technologies (Kotlin, XML), and explores the potential use of advanced technologies such as big data analytics,
artificial intelligence, and augmented reality for further improvement of the tourist experience.

Keywords: digital transformation of tourism, smart destinations, Android applications, geolocation, tourist guide,
Travnik, Kotlin
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Dr. Mahir Zajmovic, Admir Sivro

Sveucdiliste/Univerzitet "VITEZ" Fakultet informacijskih tehnologija

Digitalna transformacija i upotreba virtuelne i proSirene stvarnosti u razvoju pametnih
destinacija

Turizam prolazi kroz intenzivnu digitalnu transformaciju koja oblikuje nove modele upravljanja, promocije i
iskustva turista. Koncept pametnih destinacija sve viSe se povezuje s primjenom naprednih tehnologija kao sto
su big data i analitika za odrZivo planiranje, umjetna inteligencija za kreiranje personaliziranog iskustva turista,
te virtualna i proSirena stvarnost za promociju i prezentaciju destinacija. U ovom radu istrazujemo kako digitalni
alati omogucavaju inovativne marketinske strategije, unapreduju participaciju lokalne zajednice i doprinose
sigurnijem i eticki odgovornom koristenju podataka u turizmu. Poseban naglasak stavljen je na upotrebu
virtualne i proSirene stvarnosti u promociji destinacija, gdje ovakve tehnologije mijenjaju nacin na koji turisti
istrazuju i biraju destinacije, poveéavajuci njihovu interaktivnost i atraktivnost. Analizirani su primjeri pametnih
destinacija koje su uspjesno implementirale digitalne alate, naglasavajuci prednosti, izazove i buducée pravce
razvoja. Rad pokazuje da sinergija digitalne transformacije i inovativnih tehnologija pruza mogucnost
unapredenja turisticke ponude, jacanja konkurentnosti i razvoja odrzivog turizma.

Kljucne rijeci: digitalna transformacija, pametne destinacije, virtualna stvarnost, proSirena stvarnost, big data,
umjetna inteligencija, digitalni marketing, sigurnost podataka

Digital Transformation And The Use Of Virtual And Augmented Reality In The
Development Of Smart Destinations

Tourism is undergoing an intensive digital transformation that shapes new models of management, promotion,
and tourist experience. The concept of smart destinations is increasingly linked to the application of advanced
technologies such as big data and analytics for sustainable planning, artificial intelligence for creating
personalized tourist experiences, and virtual and augmented reality for the promotion and presentation of
destinations. This paper explores how digital tools enable innovative marketing strategies, enhance local
community participation, and contribute to safer and more ethically responsible use of data in tourism. Special
emphasis is placed on the use of virtual and augmented reality in destination promotion, where such
technologies transform the way tourists explore and select destinations, increasing their interactivity and
attractiveness. Examples of smart destinations that have successfully implemented digital tools are analyzed,
highlighting benefits, challenges, and future development directions. The study shows that the synergy of digital
transformation and innovative technologies provides opportunities for improving tourism services,
strengthening competitiveness, and fostering sustainable tourism development.

Keywords: digital transformation, smart destinations, virtual reality, augmented reality, big data, artificial
intelligence, digital marketing, data security
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Jelena Lukic Nikoli¢ PhD,
Modern Business School, Belgrade, Associate Professor
Vladimir Mirkovi¢ MSc,

Economists Association of Belgrade, Belgrade

Integracija ESG principa u sportske organizacije: Uloga ekoloski prihvatljivih stadiona

Osim svoje tradicionalne uloge kao profitabilne industrije, savremeni fudbal sve viSe prihvata ekoloske i
drustvene ciljeve. Klju¢nu ulogu u toj transformaciji imaju stadioni — osnovni prostori ovog sporta — koji su se
razvili u ZariSta holistickog pristupa koji integriSe standarde Zivotne sredine, drusStvene odgovornosti i
korporativnog upravljanja (ESG). Ove arene danas sluze kao prostori gdje se spajaju komercijalni i nekomercijalni
ciljevi, podsticuéi zdraviju i odrziviju buduénost za naredne generacije. Ovaj rad ispituje prakse odrzivosti u pet
najvecih evropskih fudbalskih liga: Premier ligi (Engleska), La Ligi (Spanija), Bundesligi (Njemacka), Serie A (ltalija)
i Ligue 1 (Francuska). Koristeéi kriterije kao $to su nezavisne ljestvice odrzivosti, izvjeStaji UEFA-e, status
potpisnika UNFCCC inicijative ,Sports for Climate Action” i ESG izvjeStaje na nivou klubova, TSG Hoffenheim
(Bundesliga, Njemacka) izdvaja se kao vodeéi primjer odrzZive fudbalske prakse. Smjesten u Sinsheimu, Baden-
Wiirttemberg, TSG Hoffenheim je javno povezan sa svojim vlasnikom Dietmarom Hoppom, suosnivatem
kompanije SAP SE. Domacdi stadion kluba, PreZero Arena, nosi titulu prvog stadiona u Bundesligi sa certifikatom
,Zero Waste” (bez otpada). Nakon rigoroznog procesa evaluacije, TUV Siid je sluzbeno odobrio stadion u skladu
sa standardom DIN Spec 91436. Kao mikrokozmos drustva, stadion ne samo da utjelovljuje principe odrzivog
poslovanja, vec sluZi i kao komunikacijska platforma — pokazujuéi privrednicima, kreatorima politika i javnosti
kako se principi Evropskog zelenog plana mogu efikasno primijeniti u praksi.

Kljucne rijeci: ESG, odrzivost, stadioni, holisticki pristup, fudbalske organizacije

Esg Integration In Sports Organizations: The Role Of Eco-Friendly Stadiums

Beyond its traditional role as a profitable industry, contemporary football increasingly embraces environmental
and social objectives. Central to this transformation are stadiums - the primary venues of the sport - which have
evolved into focal points for a holistic approach that integrates Environmental, Social, and Governance (ESG)
standards. These arenas now serve as spaces where commercial and non-commercial goals converge, fostering
healthier and more sustainable prospects for future generations. This paper examines sustainability practices
across the top five European football leagues: the Premier League (England), La Liga (Spain), Bundesliga
(Germany), Serie A (Italy), and Ligue 1 (France). Using criteria such as independent sustainability rankings, UEFA
reports, UNFCCC “Sports for Climate Action” signatory status, and club-level ESG disclosures, TSG Hoffenheim
(Bundesliga, Germany) emerges as the leading example of sustainable football practice. Situated in Sinsheim,
Baden-Wirttemberg, TSG Hoffenheim is publicly associated with its owner Dietmar Hopp, co-founder of SAP SE.
The club’s home ground, the PreZero Arena, holds the distinction of being the Bundesliga’s first certified Zero
Waste stadium. Following a rigorous evaluation process, TUV Siid formally approved the stadium in accordance
with DIN Spec 91436. As a microcosm of society, the stadium not only embodies sustainable operations but also
serves as a communicative platform - demonstrating to businesses, policymakers, and the public how the
principles of the EU Green Deal can be effectively implemented.

Keywords: ESG, sustainability, stadiums, holistic approach, football organizations
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mag.oec. Marko Galié, Lecturer,

Agria d.o.o., Procurement Manager

Matej Gali¢, PhD, College professor,

University of applied sciences Lavoslav Ruzic¢ka in Vukovar,Assistant professor
Marko Maras,

HNK Vukovar 1991 s.d.d., Technical Director

Kako veliki podaci mijenjaju menadzersko donosenje odluka?

Menadzersko dono$enje odluka oduvijek se u velikoj mjeri oslanjalo na kvalitet i dostupnost informacija. Sto su
informacije tacnije, pravovremenije i detaljnije, to je veca vjerovatnoc¢a donosenja ispravnih i efikasnih odluka.
Pojavom velikih podataka (big data), tradicionalno oslanjanje na intuiciju i iskustvo kao glavne pokretace
odludivanja zamjenjuje se pristupom zasnovanim na podacima. Ova tranzicija omoguéava menadzerima da svoje
odluke ne temelje samo na empirijskim dokazima, vec¢ i da otkriju skrivene obrasce, predvide buduée trendove i
optimizuju strategije s izuzetnom preciznos¢u. Ovaj rad istice promjenjivu ulogu menadzera u okruzenju velikih
podataka, naglasavajuci sve vecu potrebu za analitickom pismenoséu, sposobnos$éu interpretacije sloZenih
skupova podataka i bliskom saradnjom s timovima za nauku o podacima i informacionu tehnologiju. Od
menadzera se sve vise ocekuje da kombinuju liderske vjestine s uvidima zasnovanim na podacima, povezujudi
tehnicku struénost sa strateskim poslovnim ciljevima. lako prednosti velikih podataka ukljucuju brze donosenje
odluka, smanjenje rizika i veéu prilagodljivost dinami¢nim trZistima, i dalje postoje odredeni izazovi. Oni
obuhvataju zabrinutosti u vezi s privatnoséu i sigurnoS¢u podataka, eticke dileme povezane s algoritamskom
pristrasnoscu, pitanja kvaliteta i pouzdanosti podataka te znacajne finansijske i organizacione troskove
implementacije naprednih analiti¢ckih sistema. U konacnici, veliki podaci nisu samo tehnoloski alat, vec
transformativna snaga u menadzmentu. Oni zahtijevaju kulturnu promjenu ka donosenju odluka zasnovanih na
dokazima, kontinuiranom ucenju i odgovornom upravljanju podacima. Organizacije koje uspjesno integrisu velike
podatke u svoje procese odlucivanja bolje su pozicionirane za postizanje odrzZivog rasta, otpornosti i dugoro¢ne
konkurentske prednosti.

Kljucne rijeci: big data, menadiment, podaci
How Does Big Data Change Management Decision-Making?

Managerial decision-making has always relied heavily on the quality and availability of information. The more
accurate, timely, and in-depth the information, the higher the likelihood of making accurate and effective
decisions. With the emergence of big data, traditional reliance on intuition and experience as primary decision-
making initiators is being transformed by a data-driven approach. This transition allows managers to not only
base their choices on empirical evidence but also to uncover hidden patterns, predict future trends, and optimize
strategies with remarkable precision. This paper highlights the evolving role of managers in a big data
environment, emphasizing the growing need for analytical literacy, the ability to interpret complex datasets, and
close collaboration with data science and information technology teams. Managers are increasingly expected to
combine leadership skills with data-driven insights, bridging the gap between technical expertise and strategic
business objectives. While the benefits of big data include faster decision-making, reduced risk, and enhanced
adaptability to dynamic markets, several challenges remain. These include concerns over data privacy and
security, ethical dilemmas related to algorithmic bias, issues of data quality and reliability, and the substantial
financial and organizational costs of implementing advanced analytics systems. Ultimately, big data is not merely
a technological tool but a transformative strength in management. It requires a cultural shift toward evidence-
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based decision-making, continuous learning, and responsible data governance. Organizations that successfully
integrate big data into their decision-making processes are better positioned to achieve sustainable growth,
resilience, and long-term competitive advantage.

Keywords: big data, management, data
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Suzana Dikoni¢, mag.iur., predavac,

Veleudiliste ”Lavoslav RuZi¢ka” u Vukovaru,

Iva Fa, mag.ing.oecoing.,

Strucni suradnik specijalist za trZiSne standarde i zastitu okolisa, Agro — klaster d.o.o.,
Melita Griill, univ. spec. admin.publ.,

Procelnica jedinstvenog upravnog odjela, Op¢ina Viljevo,

Integracija turizma u ruralni razvoj: pravni okvir i financijski instrumenti zajednicke
poljoprivredne politike europske unije

Zajednicka poljoprivredna politika najstarija je politika Europske unije i kao takva doZivjela je brojne reforme.
Jedna od najznacajnijih je uspostavljanje Europskog fonda za ruralni razvoj kao financijskog instrumenta za
financiranje ruralnog razvoja. Fond je uspostavljen kao odraz promjene pristupa ruralnom razvoju -
promicanjem multifunkcionalne suvremene poljoprivrede kroz pruzanje potpore nepoljoprivrednim
djelatnostima nasuprot tradicionalnoj poljoprivredi (turizam, zastita okoliSa i Zivotinja, sigurnost hrane,
obrazovanje poljoprivrednika) s konacnim ciljem povecanja kvalitete Zivota i zaustavljanja depopulacije ruralnih
podrucja. Klimatske promjene, depopulacija ruralnih podrucja, upitna konkurentnost europskih poljoprivrednika
samo su neke od drustvenih promjena koje su ukazale na potrebu za diversifikacijom ruralne ekonomije kroz
financiranje nepoljoprivrednih djelatnosti. U tome kontekstu turizam se namece kao vazan ¢imbenik ruralnog
razvoja i alat za prilagodbu poljoprivrednika na klimatske, trziSne i druStvene promjene. Cilj rada je utvrditi u
kojoj mjeri europski pravni okvir i nacionalni strateski planovi Zajednicke poljoprivredne politike za razdoblje
2021.-2027. doprinose integraciji turizma u ruralni razvoj. Istrazivanje se temelji na komparativnoj analizi
strateskih planova odabranih drZava ¢lanica (Hrvatska, Slovenija, Austrija i Francuska) te analizi relevantnih
pravnih akata EU. Metodoloski pristup ukljuCuje kvalitativhu analizu sadrzaja strateskih dokumenata i
identificiranje mjera i intervencija namijenjenih financiranju turizma. Rezultati analize ukazuju na nedostatak
mjera usmjerenih isklju¢ivo na ruralni turizam, $to ograni¢ava njegov razvojni potencijal u okviru Zajednicke
poljoprivredne politike. Zakljuéno, u radu se ukazuje na potrebu za dodatnom integracijom ruralnog turizma u
nacionalne strateske planove Zajednicke poljoprivredne politike kao i povecanje bespovratnih sredstava za
financiranje ruralnog turizma u nadolaze¢em operativnom razdoblju.

Kljucne rijeci: ruralni turizam, ruralni razvoj, Zajednicka poljoprivredna politika, Europski poljoprivredni fond za
ruralni razvoj, nacionalni strateski planovi

Integration Of Tourism Into Rural Development: Legal Framework And Financial
Instruments Of The European Union's Common Agricultural Policy

The Common Agricultural Policy is the oldest policy of the European Union and, as such has undergone numerous
reforms. One of the most significant was the establishment of the European Fund for Rural Development as a
financial instrument for financing rural development. The Fund was established as a reflection of the change in
approach to rural development - promoting multifunctional modern agriculture by supporting non-agricultural
activities as opposed to traditional agriculture (tourism, environmental and animal protection, food safety,
education of farmers) with the ultimate goal of increasing the quality of life and stopping the depopulation of
rural areas. Climate change, depopulation of rural regions, and the questionable competitiveness of European
farmers are just some of the social changes indicating the need to diversify the rural economy by financing non-
agricultural activities. In this context, tourism emerges as an essential factor in rural development and a tool for
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farmers to adapt to climate, market, and social changes. The paper aims to determine the extent to which the
European legal framework and national strategic plans of the Common Agricultural Policy for the period 2021—
2027 contribute to the integration of tourism into rural development. The research is based on a comparative
analysis of the strategic plans of selected member states (Croatia, Slovenia, Austria and France) and an analysis
of the relevant EU legal acts. The methodological approach includes a qualitative analysis of the content of
strategic documents and the identification of measures and interventions intended for financing of tourism. The
results of the analysis indicate a lack of measures aimed exclusively at rural tourism, which limits its development
potential within the framework of the Common Agricultural Policy. To conclude, the paper indicates the need
for additional integration of rural tourism into the national strategic plans of the Common Agricultural Policy, as
well as an increase in grants for financing rural tourism in the upcoming operational period.

Keywords: rural tourism, rural development, Common Agricultural Policy, European Agricultural Fund for Rural
Development, national strategic plans
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Erna Pepel, Doc. dr. Malci Grivec

Univerza v Novem mestu Fakulteta za ekonomijo in informatiko
Upravljanje rizicima u turizmu (pandemije, katastrofe, ratovi)

Upravljanje rizicima u turizmu jedan je od klju¢nih faktora za osiguranje stabilnosti i konkurentnosti turisti¢kih
destinacija, bududi da su pandemije, prirodne katastrofe i drugi geopoliticki sukobi medu najvaznijim prijetnjama
s kojima se suocava savremeni turizam. Njihovi uticaji krec¢u se od naglih padova broja dolazaka turista, a time i
prihoda, do promjena u ponasanju potrosaca, percepciji sigurnosti i strukturi potraznje. Ovaj rad analizira glavne
vrste rizika i njihove posljedice, te na taj nacin prikazuje i ulogu kriznog menadZmenta u turistickom sektoru.
Posebna paznja posvecena je pandemiji COVID-19, koja je izazvala jednu od najvecih poremecaja u svjetskom
turizmu ikada, zatim uticaju razlicitih prirodnih katastrofa, ukljuCujuci zemljotrese, poplave i poZare, kao i
posljedicama sukoba i sigurnosnih kriza, ukljucujuci ratove. Predstavljeni su klju¢ni pristupi smanjenju rizika,
uklju€ujuéi planiranje, prevenciju, kriznu komunikaciju i saradnju s medunarodnim institucijama. Istrazivanje
takode ukljucuje analizu turistickih trendova i kretanja u Sloveniji i odabranim zemljama svijeta u periodu 2014—
2024. Rezultati ukazuju na ranjivost sektora, ali i na poveéanu otpornost destinacija koje imaju dobro razvijene
strategije kriznog upravljanja. Rad se zakljuCuje preporukama za daljnje jacanje spremnosti i otpornosti turistickih
preduzeca, te istiCe vaznost integrisanih strategija za efikasnije upravljanje rizicima.

Kljucne rijeci: turizam, upravljanje rizicima, pandemije, prirodne katastrofe, sukobi

Risk Management In Tourism (Pandemics, Disasters, Wars)

Tourism risk management is one of the key factors for ensuring the stability and competitiveness of tourism
destinations, as pandemics, natural disasters and other geopolitical conflicts are among the most important
threats facing modern tourism. Their impacts range from sudden drops in tourist arrivals and consequently
revenues, to changes in consumer behavior, perceptions of safety and the structure of demand. This paper
analyses the main types of risks and their consequences, and in this way also presents the role of crisis
management in the tourism sector. Particular attention is paid to the COVID-19 pandemic, which caused one of
the biggest disruptions to global tourism ever, the impact of various natural disasters, including earthquakes,
floods and fires, and the consequences of conflicts and security crises, including wars. Key approaches to risk
reduction are presented, including planning, prevention, crisis communication and cooperation with other
international institutions. The research also includes an analysis of tourism trends and developments in Slovenia
and selected countries of the world over the period 2014-2024, with results showing the vulnerability of the
sector, but also the improved resilience of destinations with well-developed crisis management strategies. The
paper concludes with recommendations to further strengthen the preparedness and resilience of tourism
businesses and the importance of integrated strategies for more effective risk management.

Keywords: tourism, risk management, pandemics, natural disasters, conflicts
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Sandra Lovri¢, mag.physioth., Marija Bare, mag.physioth., Dominik Bali¢, student fizioterapije
Veleuciliste “Lavoslav RuZi¢ka” u Vukovaru

Kineziterapija u sklopu zdravstvenog turizma

Kineziterapija, kao dio fizioterapije temelji se na primjeni pokreta u svrhu ocuvanja i unapredenja zdravlja. U
kombinaciji sa zdravstvenim turizmom ona postaje sve privlacniji oblik aktivnog odmora, jer turistima nudi
moguénost spajanja rekreacije, rehabilitacije i boravka u prirodi. Vjezbanje na otvorenom, uz svjeZ zrak i prirodne
resurse destinacije, pozitivno djeluje na tijelo i psihu te pomaze u prevenciji bolesti i brzem oporavku nakon ozljeda.
U turistickoj ponudi kineziterapijski programi mogu ukljucivati vjezbe disanja i posture, nordijsko hodanje,
hidrokineziterapiju ili grupne korektivne vjezbe. Cilj rada jest prikazati vaznost kineziterapije na otvorenom u sklopu
zdravstvenog turizma te naglasiti ulogu fizioterapije u promociji zdravog i aktivnog nacina Zivota.

Kljucne rijeci: kineziterapija, fizioterapija, zdravstveni turizam, zdravlje
Physiotherapy As Part Of Health Tourism

Kinesiotherapy, as a part of physiotherapy, is based on the application of movement to preserve and improve health.
In combination with health tourism, it is becoming an increasingly attractive form of active vacation, because it offers
tourists the opportunity to combine recreation, rehabilitation and spending time in nature. Exercising outdoors, with
fresh air and the natural resources of the destination, positively affects the body and psyche, helping to prevent
diseases and promote faster recovery after injuries. In the tourist offer, kinesitherapy programs can include
breathing and posture exercises, Nordic walking, hydrokinesitherapy, or group corrective exercises. The paper aims
to show the importance of outdoor kinesitherapy as part of health tourism and to emphasize the role of
physiotherapy in promoting a healthy and active lifestyle.

Keywords: kinesitherapy, physiotherapy, health tourism, health
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Azra Ahmicé,
Internacionalni univerzitet Sarajevo, Sarajevo, Bosna i Hercegovina
Muhamed Cosié,

Sveuciliste Vitez, Travnik, Bosna i Hercegovina
Stavovi potrosaca i namjere kupovine u vezi s digitalnim zelenim marketingom

Razumijevanje nacina na koji potrosaci procjenjuju kljuéne elemente digitalizovanog zelenog marketinga od
sustinskog je znacaja za organizacije koje nastoje uskladiti svoje napore u odrzivosti s oCekivanjima trziSta. Ova
studija ispituje ,,stavove potrosaca i namjere kupovine u odnosu na Cetiri centralne komponente digitalnog zelenog
marketinga — zeleni proizvod, zelenu cijenu, zelenu promociju i zelenu distribuciju”, koristeci deskriptivni, anketni
pristup. Strukturirani upitnik, sproveden na uzorku potrosaca, pruza podatke o stavovima prema svakoj od dimenzija.
Detaljna analiza ovih elemenata ukazuje na to gdje se entuzijazam i spremnost za kupovinu poklapaju, a gdje i dalje
postoji skepticizam. Preliminarni nalazi pokazuju da bosanski potrosaci uglavnom imaju pozitivan stav prema zelenim
proizvodima i digitalno prenesenim porukama o odrzivosti, ali njihove namjere kupovine ostaju ogranicene zbog
osjetljivosti na cijene i neujednacenog pristupa ekoloski vjerodostojnim kanalima distribucije. Ovaj obrazac
naglasava visedimenzionalnu prirodu reakcija potrosaca na zelene inicijative i istie prakticna podrucja koja bi
marketinski stru¢njaci i kreatori politika trebali prioritetno razmotriti. Rezultati istrazivanja nude mapu stavova koju
organizacije mogu koristiti kao polaznu tacku za bududi razvoj strategija, poredenjai ciljane intervencije. Na taj nacin,
studija doprinosi pruzanju primjenjivih, na dokazima zasnovanih uvida u rastuée podrucje digitalnog zelenog
marketinga u ekonomijama u razvoju i nudi predloZak za sli¢na deskriptivna istrazivanja u drugim sredinama.

Kljucne rijeci: digitalni zeleni marketing, stavovi potrosaca, namjera kupovine, odrZivost, zelene marketinske
strategije, Bosna i Hercegovina

Consumer Attitudes And Purchase Intentions Toward Digital Green Marketing

Understanding how consumers evaluate the key elements of digitalized green marketing is essential for
organizations seeking to align sustainability efforts with market expectations. This study examines ,consumer
attitudes and purchase intentions toward four central components of digital green marketing—green product, green
price, green promotion, and green distribution” - using a descriptive, survey-based approach. A structured
questionnaire administered to a sample of consumers provides attitudinal data on each dimension. By taking a
granular view of these elements, the study highlights where enthusiasm and willingness to purchase converge and
where skepticism persists. Preliminary findings indicate that Bosnian consumers hold generally positive attitudes
toward green products and digitally delivered sustainability messages. Yet, their purchase intentions remain
constrained by price sensitivity and uneven access to environmentally credible distribution channels. This pattern
underscores the multidimensional nature of consumer responses toward green initiatives and highlights practical
areas for marketers and policymakers to prioritize. The research outcomes offer an attitudinal map that
organizations can use as a baseline for future strategy development, benchmarking, and targeted interventions. In
doing so, the study contributes actionable, evidence-based insights to the growing field of digital green marketing
in emerging economies and provides a template for similar descriptive investigations elsewhere.

Keywords: digital green marketing, consumer attitudes, purchase intention, sustainability, green marketing
strategies, Bosnia and Herzegovina
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Aida Radielovic ,

Visoka Skola za turizam i menadZment Konjic
Primjena imerzivnih tehnologija u obrazovanju i turizmu

Ovim radom se prikazuje kako unapredenje tehnologija utice na promjene u turistickoj ponudi i potraznji.
Konkretnije, govori se o tehnologijama VR, AR, MR i XR koje su pronasle svoju primjenu u okviru turizma, odnosno
obrazovanju. Tehnoloski razvoj VR, AR, MR i XR je u konstantnom rastu. U posljednjih dvanaest mjeseci na trziste je
izaslo nekoliko zanimljivih uredaja upravo u ovom podrucju. Ako znamo da je turizam jedan od najbrze rastudih
gospodarskih sektora u svijetu i da je postao jedan od glavnih igra¢a u medunarodnoj trgovini, cilj ovog rada bilo je
ispitati kako bi se mogao unaprijediti turizam sa state-of-the-art tehnologijama koristeéi se prednostima XR
stvarnosti. U radu su prikazani neki od najboljih primjera primjene ovih tehnologija u turizmu u svijetu. Imerzivne
tehnologije se sve viSe primjenjuju i u obrazovanju kako bi poboljsale nacin ucenja i interakciju s nastavnim
sadrzajem. Ove tehnologije omogucuju interaktivno uéenje, gdje studenti mogu istrazivati slozene koncepte kroz
simulacije i virtualne laboratorije. Prema istrazivanjima, primjena informacijsko-komunikacijskih tehnologija u
obrazovanju poboljsava digitalne kompetencije studenata, omogucujuci im da se prilagode modernim metodama
ucenja. Takoder, VR i AR se koriste za personalizaciju obrazovanja, prilagodavajuci sadrzaj studentima na temelju
njihovog napretka i osobnih preferencija. Ove tehnologije ne samo da poboljSavaju obrazovni proces, veé i Cine
ucenje zabavnijim i ucinkovitijim. Moze se zakljuciti da XR i njegove komponente predstavljaju buduc¢nost gdje se
ove fascinantne tehnologije neprimjetno uvezuju sa stvarnim svijetom, nudeci imerzivna i interaktivna iskustva kroz
razliCite industrije, od inZinjerstva, zdravstva, do edukacije, marketinga, turizma, ali i dalje. Danas, zahvaljujuci ovim
tehnologijama, svjedoci smo tihe revolucije koja je na pragu promjene svijeta i Zivota kakvog smo do sada znali.

Kljucne rijeci: imerzivne tehnologije, VR, AR, MR, XR, turizam, obrazovanje, digitalna transformacija

Application of Immersive Technologies in Education and Tourism

This paper shows how technological advances affect changes in tourism supply and demand. More specifically, it
discusses VR, AR, MR, and XR technologies that have found their application in tourism, as well as education. The
technological development of VR, AR, MR, and XR is constantly growing. In the last twelve months, several
interesting devices have been launched in this area. Suppose we know that tourism is one of the fastest-growing
economic sectors in the world and has become a key playerin international trade. In that case, the goal of this paper
is to examine how tourism could be improved with the latest technologies, taking into consideration the advantages
of XR reality. The paper presents some of the best examples of these technologies being applied in tourism across
the world. Immersive technologies are also increasingly making their way into education to improve ways how
students learn and interact with subject matters. These technologies enable interactive learning, where students
can explore complex concepts through simulations and virtual laboratories. According to research, the application
of immersive technologies in education improves students' digital competences, allowing them to adapt modern
learning methods. Also, VR and AR are used to personalize education, tailoring content to students based on their
progress and personal preferences. These technologies not only improve the educational process, but also make
learning more fun and effective. It can be concluded that XR and its components represent a future in which these
fascinating technologies seamlessly connect with the real world, offering immersive and interactive experiences in
various industries, from engineering, healthcare, education, marketing, tourism and beyond. Today, thanks to these
technologies, we are witnessing a quiet revolution that is on the verge of changing the world and life as we know it.

18

Medunarodna-znantsveno strucna konferencija “Turizam i odrZiva transformacija”



Keywords: immersive technologies, VR, AR, MR, XR, tourism, education, digital transformation

Medunarodna-znantsveno strucna konferencija “Turizam i odrZiva transformacija”

19



Muhamed Cosié, Edin Ali¢,
Sveuciliste Vitez, Travnik, Bosna i Hercegovina
Azra Ahmic,

Internacionalni univerzitet Sarajevo, Sarajevo, Bosna i Hercegovina

Uloga digitalne transformacije i vjeStacke inteligencije u oblikovanju novih modela turistickog
poslovanja

Rad ispituje kako digitalna transformacija i vjestacka inteligencija (VI) oblikuju nove modele turistickog poslovanja te
kojim mehanizmima ti modeli generiSu ekonomsku i odrZivu vrijednost. Polaze¢i od premisa platformizacije,
podatkovno vodenog odlucivanja i pametnih destinacija, rad integriSe sistematsku sintezu literature (2020-2025) s
komparativnom viseslu¢ajnom analizom javno dostupnih pokazatelja i dokumenata vodecih destinacija i platformi.
Metodoloski, kombinuje se strukturirani pregled (pretraZivanje relevantnih baza, kriteriji inkluzije/ekskluzije) s
kvalitativnim kodiranjem obrazaca primjene VI (preporucivacki sistemi, prediktivna analitika, automatizacija
operacija) te mapiranjem pokazatelja performansi (stabilnost prihoda, energetska/intenzitetska efikasnost, iskustvo
turista). Rezultati identificiraju Cetiri arhetipa modela: (1) platformski (ekosistemi posredovanja uz algoritamsku
orkestraciju), (2) prediktivni (dinami¢ko odredivanje cijena i upravljanje potraznjom), (3) hibridni doZivljaj (spoj
fiziCkog i digitalnog putem VR/AR uz Al personalizaciju) i (4) kruzni/odrzivi (VI za optimizaciju resursa, otpad i emisije).
PredlaZe se referentni okvir ,,DT-Al BMT" koji povezuje slojeve sposobnosti-upravljanje podacima, modelni sloj,
operativna orkestracija, etika i upravljanje-s mjerljivim ishodima. Sumarni nalazi sugeriraju da zrelost u slojevima
podataka i modela dosljedno korelira s ve¢om prihodovnom otpornoscéu, smanjenjem intenziteta resursa i
kvalitetnijim doZivljajem posjetilaca, uz uslov snaznog upravljanja privatnosSéu i transparentno3éu algoritama.
Implikacije uklju¢uju smjernice za MSP-ove i destinacijske menadZment organizacije (sekvenciranje ulaganja u
podatke i modele, eticke kontrole, mjerne ploce odrzZivosti) te preporuke za politike (standardizacija podataka,
interoperabilnost, poticaji za kruZne inovacije). Rad otvara istraZivacka pitanja o uzrocnosti izmedu slojeva
sposobnosti i visekriterijskih ishoda.

Kljucne rijeci: digitalna transformacija; vjesStacka inteligencija; turisticki poslovni modeli; pametne destinacije;
odrZivost.

The Role of Digital Transformation and Artificial Intelligence in Shaping New Tourism Business
Models

The paper examines how digital transformation and artificial intelligence (Al) shape new tourism business models
and through which mechanisms these models create economic and sustainability value. Building on platformization,
data-driven decision-making, and smart destinations, the study integrates a systematic literature synthesis (2020-
2025) with a comparative multiple-case analysis of publicly available indicators and documents from leading
destinations and platforms. Methodologically, a structured review (database searches and inclusion/exclusion
criteria) is combined with qualitative coding of Al usage patterns (recommender systems, predictive analytics,
operational automation) and with performance mapping (revenue stability, energy/resource intensity, visitor
experience quality). Findings identify four archetypes: (1) platform-centric (intermediation ecosystems with
algorithmic orchestration), (2) predictive (dynamic pricing and demand management), (3) phygital/hybrid
experience (VR/AR blended with Al personalization), and (4) circular/sustainability-integrated (Al for resource
optimization, waste, and emissions). A reference framework-“DT-Al BMT”-is proposed to link
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capability layers-data governance, model layer, operational orchestration, ethics & governance-to measurable
outcomes. Aggregate evidence indicates that maturity in data and model layers consistently correlates with higher
revenue resilience, reduced resource intensity, and superior visitor experience, contingent on robust privacy
management and algorithmic transparency. Managerial implications include stepwise investment roadmaps for
SMEs and destination management organizations (data and model capability building, ethical safeguards,
sustainability dashboards) and policy recommendations (data standards, interoperability, incentives for circular
innovation). The paper also delineates future research avenues on causal pathways between capability layering and
multi-criteria outcomes.

Keywords: digital transformation; artificial intelligence; tourism business models; smart destinations; sustainability.
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Orhana Kosterovic,
MijeSovitoj srednjoj Skoli ,,Gimnazija Bugojno

Potencijali i izazovi razvoja ruralnog turizma u Donjem vakufu

Ruralni turizam u savremenom kontekstu predstavlja znadajan instrument odrZivog razvoja, posebno u
podrucjima bogatim prirodnim i kulturno-historijskim resursima. Ovaj rad istraZzuje perspektive razvoja ruralnog
turizma u opcini Donji Vakuf, s naglaskom na odrZivost, oCuvanje kulturnog identiteta i aktivho ucesée lokalne
zajednice. Kako bi se osigurala sveobuhvatna procjena raspolozivih resursa, turistickin tokova i percepcija
lokalnog stanovnistva, istraZivanje je obuhvatilo kabinetske metode putem analize literature i relevantnih
dokumenata kao i terenske metode, ukljuCujuci polustrukturirane intervjue i direktno posmatranje. Nalazi
pokazuju da Donji Vakuf posjeduje znacajan potencijal za razvoj razlicitih selektivnih oblika ruralnog turizma,
poput agroturizma, sportskog i rekreativnog turizma, vjerskog turizma, te ribolovnog i lovnog turizma. Posebna
paznja posvecuje se lokalnim tradicijama, tradicionalnim zanatima, gastronomiji i etnografskim sadrzajima, uz
prirodne vrijednosti poput rijeka, planinskih masiva i Suma. Kljuéni izazovi ukljuuju ograni¢enu turisticku
infrastrukturu, sezonski karakter posjeta i nedovoljnu promociju. Ipak, postoje mogucénosti kroz razvoj
partnerstava, koristenje digitalnih platformi i poticanje veceg ukljucivanja lokalne zajednice. Rad zakljucuje da
integracija kulturnih, prirodnih i drustvenih resursa moze dovesti do razvoja konkurentne turisticke ponude,
unaprijediti lokalnu ekonomiju i doprinijeti o€uvanju nematerijalne kulturne bastine. Shodno tome, Donji Vakuf
ima potencijal da se afirmiSe kao prepoznatljiva destinacija ruralnog turizma u Bosni i Hercegovini.

Kljucne rijeci: ruralni turizam, Donji Vakuf, odrZivi razvoj, kulturno naslijede, agroturizam, manifestacijski turizam

Potentials and Challenges of Rural Tourism Development in Donji Vakuf

Rural tourism, in the contemporary context, serves as a vital tool for sustainable development, particularly in
regions abundant in natural and cultural-historical resources. This paper explores the prospects for rural tourism
development in the municipality of Donji Vakuf, with an emphasis on sustainability, the preservation of cultural
identity, and active participation of the local community. To provide a comprehensive assessment of available
resources, tourism flows, and local perceptions, the research employed both desk research through the analysis
of literature and relevant documents and field methods, including semi-structured interviews and direct
observation. The findings reveal that Donji Vakuf holds significant potential for the development of various
selective forms of rural tourism, such as agro-tourism, sports and recreational tourism, religious tourism, as well
as fishing and hunting tourism. Special attention is given to local traditions, traditional crafts, gastronomy, and
ethnographic offerings, alongside natural assets like rivers, mountain ranges, and forests. Key challenges
identified include limited tourism infrastructure, seasonal visitor numbers, and inadequate promotion. However,
pportunities exist in fostering partnerships, utilizing digital platforms, and encouraging greater community
involvement. The paper concludes that the integration of cultural, natural, and social resources can lead to the
development of a competitive tourism offer, enhance the local economy, and contribute to the preservation of
intangible cultural heritage. As such, Donji Vakuf has the potential to emerge as a distinctive rural tourism
destination within Bosnia and Herzegovina.

Keywords: rural tourism, Donji Vakuf, sustainable development, cultural heritage, agro-tourism, event tourism
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GREENWASHING U TURIZMU izazovi za racunovodstvo i reviziju u eri odrzivog razvoja

Turizam kao privredna djelatnost sve viSe se suocava sa potrebama prilagodavanja principima odrzivog razvoja.
Turisticke agencije, hoteli, resorti, turisticke destinacije trude se sve viSe pokazati da su ekoloski i drustveno
odgovorni u svom radu, kako bi to istakli kao svoju komparativnu prednost i time privukli sve zahtjevnije i
ekoloski osvjestene turiste. Medutim, bez obzira na navedeno, u praksi se Cesto javlja fenomen ,greenwasing” —
prezentiranja poslovanja kao ,,zelenog” bez stvarne implementacije u praksi. Greenwashing narusava povjerenje
konzumenata, ugroZava konkurentnost i dugoroéno moZe imati negativne posljedice za imidz turistic¢kih
subjekata i destinacija. U radu se analizira uloga profesije raunovodstva i revizije u sprecavanju greenwashinga
u djelatnosti turizma. Poseban akcent stavljen je na tacno, transparentno i fer finansijsko i nefinansijsko
izvjeStavanje, kao i na metodologije revizije koje mogu potvrditi vjerodostojnost ESG izvjeStaja. Takoder,
razmatraju se medunarodni standardi ESG izvjeStavanja (GRI, ESG kriteriji, EU regulativa - CSRD) i njihova
primjena u sektoru turizma. Cilj rada je pokazati da racunovodstveni i revizijski mehanizam ima klju¢nu ulogu u
ja€anju povjerenja, sprecavanju manipulacija i osiguravanju da koncept odrZivog turizma ne ostane samo mrtvo
slovo na papiru. Ovo otvara prostor za razvoj odgovornijeg, konkurentnijeg i dugoro¢no odrzivog turistickog
trzista.

Kljucne rijeci: greenwashing, odrzivi turizam, racunovodstvo, revizija, ESG izvjeStavanje,

GREENWASHING IN Tourism Challenges For Accounting And Auditing In The Era Of
Sustainable Development

Tourism as an economic activity is increasingly needing to adapt to the principles of sustainable development.
Travel agencies, hotels, resorts, and tourist destinations are increasingly trying to demonstrate that they are
environmentally and socially responsible in their work. They aim to highlight this as their comparative advantage
to attract increasingly demanding and ecologically conscious tourists. However, regardless of the above, the
phenomenon of ,greenwashing“often occurs in practice, presenting a business as ,green without actual
implementation in practice. Greenwashing undermines consumer trust, threatens competitiveness, and can have
negative consequences for the image of tourist entities and destinations in the long term. The paper analyzes
the role of the accounting and auditing profession in preventing greenwashing in the tourism industry. Special
emphasis is placed on accurate, transparent, and fair financial and non-financial reporting, as well as audit
methodologies that can confirm the credibility of the ESG report. It also discusses international ESG reporting
standards (GRI, ESG criteria, EU regulation — CSRD) and their application in the tourism sector. The paper aims to
show that the accounting and auditing mechanism plays a key role in strengthening trust, preventing
manipulation, and ensuring that the concept of sustainable tourism does not remain just a dead letter on paper.
This opens up space for the development of a more responsible, competitive, and long—term sustainable tourism
market.

Keywords: greenwashing, sustainable tourism, accounting, auditing, ESG reporting
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Uloga turistickih zajednica FBiH sa posebnim osvrtom na prijedlog novog zakona u
segmentu finansiranje

Bosna i Hercegovina, iako jos$ nije na nivou europskih turistickih destinacija, prema statistickim podacima biljezi
kontinuirani rast turistiCkog prometa. Prirodna bogatstva, kulturno-historijsko naslijede, kojim obiluje drzava,
izuzetne su predispozicije za buduce pozicioniranje Bosne i Hercegovine kao turisticke destinacije. Ustrojstvo
turizma Federacije BiH u smislu ustavne i zakonske legislative su u podijeljenoj nadleznosti izmedu Fedracije i
Kantona. Promocija je bitan faktor u afirmaciji turistickih destinacija, a vaznu ulogu u promociji imaju turisti¢ke
zajednice F BiH. Turisticke zajednice su destinacijeke menadZement organizacije cija je glavna uloga promocija i
razvoj turistickih destinacija. Turisticke zajednice su vazan segment u razvoju turizma koje svojim radom i
nacinom funkcioniranja doprinose odrzivom razvoju. Za kvalitetno upravljanje turistickim destinacijama
neophodna su dostatna i stabilna finansijska sredstva, kao i zakonska legislativa koja bi trebala biti uporiste za
kvalitetni razvoj turizma. Obzirom na prethodno predmet ovog rada su turisticke zajednice i njihova uloga. Cilj
rada je ukazati na vazanost opstojnosti turistickih zajednica kao destinacijskih menadZzment otganizacija. U radu
e biti prezentirana retrospektiva izvora finansisranja, kao i osvrt na novi prijelog Zakona o turizmu u F BiH.

Kljucne rijeci: turizam, turisticke zajednice, destinacijski menadzment, odrZivi razvoj, financiranje turizma,
Bosna i Hercegovina

The Role Of The Tourist Associations Of FBiH With Special Reference To The Proposal Of
The New Law In The Financing Segment

Although Bosnia and Herzegovina is not yet at the level of European tourist destinations, it records continuous
growth in tourist traffic, according to statistical data. Natural resources, cultural and historical heritage, which
abound in the country, are exceptional predispositions for the future positioning of Bosnia and Herzegovina as a
tourist destination. The organization of tourism in the Federation of Bosnia and Herzegovina in terms of
constitutional and legal legislation is a shared responsibility between the Federation and the Canton. Promotion
is an essential segment in the affirmation of tourist destinations, and the tourism associations of FBiH play a vital
role in promotion. Tourist associations are destination management organizations whose primary role is the
promotion and development of tourist destinations. Tourist associations are an essential component in the
development of tourism, contributing to sustainable development through their work and operations. For the
quality management of tourist destinations, sufficient and stable financial resources are necessary, as well as
legal legislation, which should be the basis for the quality development of tourism. Considering the above, the
subject of this paper is tourist associations and their role. The paper aims to point out the importance of the
survival of touristic associations as destination management organizations. The paper will present a retrospective
of the sources of financing and a review of the new draft of the Law on Tourism in FBiH.

Keywords: tourism, tourist boards, destination management, sustainable development, tourism financing,
Bosnia and Herzegovina
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Sead Karakas , Vanredni profesor Medicinskog fakulteta Univerziteta u Zenici i Fakulteta zdravstvenih studija
Sveudilista/Univerziteta ,VITEZ“. Direktor Zavoda za javno zdravstvo SBK/KSB

Ermina Kuki¢-Causevi¢ , Docentica Fakulteta zdravstvenih studija Sveucdili$ta/Univerziteta , VITEZ“

Dipl.ing. Mateja IbrisSimbegovi¢ , Zavod za javno zdravstvo SBK/KSB u stru¢noj sluzbi za zastitu i unapredenje
Zivotne sredine.

Kriviéno pravni aspekti zastite Zivotne sredine u funkciji odrzivog razvoja turizma

Zastiti Zivotne sredine kroz krivicno pravo, osigurva efikasniju pravnu reakciju na ozbiljne ekoloske prestupe,
ukljuCujuéi i one koji prelaze drzavne granice. Konvencija o zastiti Zivotne sredine putem krivicnog prava
(134" Session of the Committee of Ministers (Luxembourg, 13-14 May 2025) kao takva je pravno obavezujudi
pravni akt, odnosono Ugovor osmisljen je kao odgovor na ,trostruku planetarnu krizu” — klimatske promjene,
zagadenje i gubitak biodiverziteta. Autori se u radu bave pitanjima, uticaja zastite Zivotne sredine u Bosni i
Hercegovini kao jednog od vaznih faktora odrzivog razvoja turizma. Uzimajuéi u obzirom da zastita Zivotne
sredine pretstavlja temelje nove ere u borbi za ocuvanje planete zemlje kroz kriviéno pravo, te na taj nacin drzavi
daje u ruke jedan veoma snazan pravni okvir za suzbijanje teskih krivicnih djela ucinjenih prema Zivotnoj
sredini, koja su u proslosti ¢esto prolazila nekaznjeno ili nedovoljno kazenjeno ili u konacnici uopste ne
procesuirano. Zastitu prestupa u Zivotnoj sredini, ukljucujuéi nelegalno zagadenje, upravljanje opasnim otpadom,
trgovinu nelegalno posjecenim drveéem i uniStavanje zasti¢enog stanista, jedan je od vaznih faktora odrzivog
razvoja turizma.

Procesuiranje pocinioca umisljanih krivicnih dijela koja su dovela do ekoloskih katastrofa u rangu je sa ekocidom.
Smatramo da bi Bosna i Hercegovina ratifikacijom Medunarodne konvencije o zastiti Zivotne sredine kroz krivicno
pravo postavila snazne temelje za razvoj turizma kroz ekoloski Ciste i sigurne turisticke destinacije u nasoj zemlji.
Zastita Zivotne sredine putem krivicnog prava je imperativ moderne drzave, obzirom da uniStavanje Zivotne
sredine nije samo neuspijeh politike, ve¢ neuspjeh i krivicnog prava, jer krivicna djela protiv zdravlja Zivotne
sredine zahtjevaju snazne pravne alate i medunarodnu saradnju, Sto pored ostalog osigurava i sigurnije turisticke
destinacije i sigurnost turista koji posjecuju iste. Danasnje ekoloske prijetnje ugrozavaju privredu drzave, a uz to
i odrzivi razvoj turizma. Snaga krivicnog pravosuda je snazan mehanizam odbrane planete. Zastita Zivotne sredini
kroz krivicno pravo, predstavljaju snazan iskorak, povezujuéi zastitu Zivotne sredine sa ljudskim pravima,
demokratijom i vladavinom prava. Zastita Zivotne sredine kroz krivicno ravo pruza osnovu za koherentniji
odgovor krivicnog pravosuda drZzava na ekoloski kriminal, i osigurava sigurne turisticke destinacije. Zastita zZivotne
sredine krivicnim pravom pruza snazan pravni okvir drzavama za borbu protiv ozbiljnih ekoloskih zlocina koji su
ponekad ostajali nekaznjeni ili nedovoljno procesuirani.

Kljucne rijeci; Krivicno pravo, Zivotna sredina, ekoloski kriminal i razvoj turizma.

Criminal Law Aspects Of Environmental Protection In The Function Of Sustainable Tourism
Development

Environmental protection through criminal law ensures a more effective legal response to serious ecological
offenses, including those that cross national borders. The Convention on the Protection of the Environment
through Criminal Law (134th Session of the Committee of Ministers, Luxembourg, 13—14 May 2025) is a legally
binding instrument—an international treaty designed as a response to the “triple planetary crisis”: climate
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change, pollution, and biodiversity loss. The authors of this paper address the impact of environmental
protection in Bosnia and Herzegovina as a key factor in the sustainable development of tourism. Considering that
ecological protection represents the foundation of a new era in the fight to preserve the planet through criminal
law, it provides the state with a strong legal framework for combating serious environmental crimes —offenses
that in the past often went unpunished, were inadequately sanctioned, or not prosecuted at all. Protection
against environmental crimes—including illegal pollution, hazardous waste management, illegal logging and
timber trade, and the destruction of protected habitats—is a vital factor in sustainable tourism development.
The prosecution of intentional criminal acts that have led to ecological disasters is comparable in gravity to
ecocide. It is believed that Bosnia and Herzegovina's ratification of the International Convention on the
Protection of the Environment through Criminal Law would establish a solid foundation for developing tourism
through ecologically clean and safe tourist destinations within the country.

Environmental protection through criminal law is an imperative of the modern state, since environmental
destruction represents not only a failure of policy but also of criminal justice itself. Criminal acts against the
environment require strong legal instruments and international cooperation, which, among other things, ensure
safer tourist destinations and the safety of visitors. Today’s ecological threats endanger the national economy
and, consequently, the sustainable development of tourism. The strength of criminal justice is a powerful
mechanism for defending the planet. Protecting the environment through criminal law represents a significant
step forward, linking environmental protection with human rights, democracy, and the rule of law. The
protection of the environment under criminal law provides a coherent response by national judicial systems to
environmental crimes and guarantees secure and sustainable tourist destinations. It offers a strong legal
framework for states to combat serious ecological offenses that have sometimes remained unpunished or
insufficiently prosecuted.

Keywords: Criminal law, environment, environmental crime, sustainable tourism development.

26

Medunarodna-znantsveno strucna konferencija “Turizam i odrZiva transformacija”



Prof. dr. sc. Merima Alji¢; Lucija Cavar,

Fakultete poslovne ekonomije, Sveudiliste/Univerzitet , VITEZ”

Odrzivi razvoj turistickih destinacija — na primjeru istarske Zupanije

Turizam predstavlja jedan od najvaznijih gospodarskih sektora u svijetu, ali istodobno generira znacajne ekoloske
i drustvene izazove. Tradicionalni modeli masovnog turizma sve viSe ustupaju mjesto odrzivim praksama koje
nastoje uskladiti ekonomski rast s ocuvanjem prirodnih i kulturnih resursa. U tom kontekstu, odrZivi razvoj
turistickih destinacija postaje klju¢na strategija za dugoro¢nu konkurentnost i ravnotezu interesa svih dionika.
Cilj ovog rada je analizirati odrzivi razvoj turistickih destinacija s posebnim naglaskom na primjer Istre,
najrazvijenije turisticke regije u Hrvatskoj. Koristenjem kombinacije kvantitativnih pokazatelja (statisticki podaci
o dolascima, nocenjima i investicijama) te kvalitativnih metoda (SWOT analiza, evaluacija turisticke ponude i
primjeri dobre prakse), istraZivanje prikazuje stanje i perspektive odrZivog turizma u Istri. Rezultati pokazuju da
Istra posjeduje znacajne snage poput prirodnih ljepota, kulturne bastine i gastronomske raznolikosti, ali
istovremeno se suocava s izazovima sezonalnosti, pritiska na resurse i klimatskih promjena. Odrzivim praksama
— ukljuéujuci razvoj ekoturizma, poticanje lokalne ekonomije i ulaganje u zelenu infrastrukturu — regija moze
dodatno povecati svoju konkurentnost na medunarodnom trzistu. Zakljucuje se da Istra, kroz integraciju odrzivih
strategija i partnerstvo izmedu javnog i privatnog sektora, predstavlja primjer destinacije koja moze uskladiti
turisticki rast s oCuvanjem resursa i dugoro¢nim drustveno-ekonomskim razvojem.

Kljucne rijeci: odrzivi turizam, turisticke destinacije, Istra, ekoturizam, strategije razvoja

Sustainable Development Of Tourist Destinations — The Case Of Istria County

Tourism represents one of the most important economic sectors in the world, yet it simultaneously generates
significant environmental and social challenges. Traditional models of mass tourism are increasingly giving way
to sustainable practices that seek to balance economic growth with the preservation of natural and cultural
resources. In this context, the sustainable development of tourist destinations becomes a key strategy for long-
term competitiveness and the balance of interests among all stakeholders. This paper aims to analyze the
sustainable development of tourist destinations, with a special focus on the case of Istria, the most developed
tourist region in Croatia. Using a combination of quantitative indicators (statistical data on arrivals, overnight
stays, and investments) and qualitative methods (SWOT analysis, evaluation of the tourism offer, and examples
of good practices), the research provides an overview of the current state and perspectives of sustainable tourism
in Istria. The results show that Istria possesses significant strengths, such as natural beauty, cultural heritage, and
gastronomic diversity, while also facing challenges related to seasonality, resource pressure, and climate change.
Through sustainable practices—including the development of ecotourism, promotion of the local economy, and
investment in green infrastructure—the region can further enhance its competitiveness in the international
tourism market. It is concluded that Istria, through the integration of sustainable strategies and partnerships
between the public and private sectors, represents an example of a destination capable of aligning tourism
growth with resource conservation and long-term socio-economic development.

Keywords: sustainable tourism, tourist destinations, Istria, ecotourism, development strategies
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Odrzivi razvoj i digitalna transformacija kao pokretaci otpornog turizma: izmedu inovacija,
zajednice i zelenih politika

Savremeni turisticki sektor suocen je s izazovima klimatskih promjena, ubrzane digitalizacije i sve izraZenije
potrebe za odrzivim poslovanjem. Ovaj rad analizira meduodnose izmedu zelenih politika, digitalne
transformacije i drustvene odrzivosti u kontekstu razvoja otpornog turizma. Poseban naglasak stavljen je na
ulogu pametnih destinacija i inovativnih tehnologija (Al, Big Data, VR/AR) u unapredenju planiranja, marketinga
i iskustva turista, uz istodobno ocuvanje lokalne zajednice i Zivotne sredine. Istrazivanje koristi komparativnu
analizu primjera dobre prakse iz Europske unije i zapadnog Balkana, s ciljem identifikacije modela koji integrisu
ekoloske regulative, kruzne poslovne modele i participativni pristup razvoju destinacija. Rezultati ukazuju da je
sinergija izmedu digitalnih alata i zelenih inovacija kljuéna za stvaranje odrzivih i konkurentnih destinacija, dok je
ukljucivanje lokalne zajednice presudno za njihovu dugorocnu otpornost i drustvenu prihvatljivost. Zakljucuje se
da buducnost turizma zavisi o sposobnosti sektora da istovremeno bude tehnoloski napredan, ekoloski
odgovoran i drustveno inkluzivan.

Kljucne rijeci: odrzivi turizam, zelene politike, digitalna transformacija, pametne destinacije, otpornost

Sustainable Development And Digital Transformation As Drivers Of Resilient Tourism:
Between Innovation, Community, And Green Policies

The contemporary tourism sector faces the challenges of climate change, accelerated digitalization, and an
increasing need for sustainable operations. This paper analyzes the interrelations between green policies, digital
transformation, and social sustainability in the context of developing resilient tourism. Special emphasis is placed
on the role of smart destinations and innovative technologies (Al, Big Data, VR/AR) in improving planning,
marketing, and the tourist experience, while simultaneously preserving the local community and the
environment.

The research employs a comparative analysis of best practice examples from the European Union and the
Western Balkans, with the aim of identifying models that integrate environmental regulations, circular business
models, and participatory approaches to destination development. The findings indicate that the synergy
between digital tools and green innovations is essential for creating sustainable and competitive destinations,
while the inclusion of the local community is crucial for their long-term resilience and social acceptance.

It is concluded that the future of tourism depends on the sector’s ability to be simultaneously technologically
advanced, environmentally responsible, and socially inclusive

Keywords: sustainable tourism, green policies, digital transformation, smart destinations, resilience.
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Primjena cirkularne ekonomije u drzavama ¢lanicama europske unije — studije slucaja

Cirkularna ekonomija je ekonomski model koji predstavlja sustav koji tezi zatvaranju proizvodnih tokova kroz
ponovnu upotrebu, obnovu i recikliranje. Temeljna nacela cirkularne ekonomije su odrzavanje materijala u
uporabi, proizvodi bez otpada i zagadenja te obnavljanje prirodnih resursa. Prednosti cirkularne ekonomije su:
smanjenje emisija, zastita okolisa, poticanje inovativnosti i konkurentnosti te smanjenje ovisnosti o sirovinama.
Europska unija je prepoznala znacaj cirkularne ekonomije te je razvila strateSke dokumente kako bi ubrzala
proces cirkularne ekonomije. Europski zeleni plan je strategija rasta Europske unije u kojoj se Europska unija
usmjerava prema zelenoj tranziciji, a sadrzava okvirni plan sa mjerama za ucinkovito iskoriStavanje resursa s
prelaskom na cirkularnu ekonomiju. Cilj rada je istraziti na koje nacine promatrane drzave clanice (Nizozemska,
Svedska, Njemacka i Hrvatska) implementiraju nacela cirkularne ekonomije. Studije sluéaja ilustriraju uspjesne
prakse koje mogu posluziti kao model drugim ¢lanicama, ali i ukazuju na izazove poput nedostatka financijskih
poticaja, slabije razvijene infrastrukture i niske razine svijesti potrosaca. U radu se navode teorijske postavke
cirkularne ekonomije i dosadasnji nalazi, analiziraju se strateski dokumenti u Europskoj uniji vezani uz cirkularnu
ekonomiju te se analizira primjena cirkularne ekonomije u navedenim drZavama ¢lanicama. Za potrebe rada
koriSteni su sekundarni izvori podataka: znanstvena literatura, statisticki podaci sa Eurostata te sluzbena izvjesca.

Kljucne rijeci: cirkularna ekonomija, Europska unija, Europski zeleni plan, drZave Clanice, istrazivanje

Implementation Of The Circular Economy In European Union Member States — Case
Studies

The circular economy is an economic model that represents a system that seeks to close production flows
through reuse, refurbishment and recycling. The basic principles of the circular economy are the maintenance of
materials in use, products without waste and pollution, and the restoration of natural resources. The advantages
of the circular economy are: reducing emissions, protecting the environment, encouraging innovation and
competitiveness, and reducing dependence on raw materials. The European Union has recognized the
importance of the circular economy and has developed strategic documents to accelerate the circular economy
process. The European Green Deal is a growth strategy of the European Union in which the European Union is
directed towards the green transition, and contains a framework plan with measures for the efficient use of
resources with the transition to a circular economy. The aim of this paper is to research out how the observed
Member States (Netherlands, Sweden, Germany and Croatia) implement the principles of circular economy. Case
studies illustrate successful practices that can serve as a model for other members, but also point to challenges
such as a lack of financial incentives, less developed infrastructure and low levels of consumer awareness. The
paper presents the theoretical assumptions of the circular economy and the findings so far, analyzes strategic
documents in the European Union related to the circular economy and analyzes the application of the circular
economy in these Member States. For the purposes of this paper, secondary data sources were used: scientific
literature, statistical data from Eurostat and official reports.

Keywords: The circular economy, The European Union, The European Green Deal, Member States, research

29

Medunarodna-znantsveno strucna konferencija “Turizam i odrZiva transformacija”



Nera Akrap, Denis Marjanovic,

Internacionalni Univerzitet Travnik, Ekonomski fakultet,

Projektni menadZment u turizmu: spoj turisticke destinacije i agroturizma, uticaj na
kvalitetu Zivota lokalnog stanovnistva (primjer planina vlasic)

Turizam danas prevazilazi granice klasi¢ne ponude i traZi nove nacine kako bi privukao posjetioce i istovremeno
unaprijedio Zivot lokalnog stanovnistva. U tom kontekstu, projektni menadZment postaje kljuan alat za
povezivanje prirodnih resursa, turistickih destinacija i agroturizma u odrzivu i atraktivnu cjelinu. Posebno se istice
koncept ekonomije dozivljaja, gdje turisti ne traze samo uslugu ili proizvod, ve¢ jedinstveno iskustvo koje ih veze
za destinaciju. Planina Vlasi¢ predstavlja primjer prostora u kojem se kroz agroturizam i dobro vodene projekte
moze kreirati cjelogodisSnja turisticka ponuda, obogatiti lokalna ekonomija i ocuvati kulturne vrijednosti. Rad
istrazuje kako integracija projektnog menadimenta i turizma moZe doprinijeti razvoju zajednice, te otvara
pitanje: Je li je spoj destinacije i agroturizma samo trziSni trend ili dugoro¢na strategija odrzivog razvoja?

Kljucne rijeci: projektni menadZment, turizam, agroturizam, odrZivi razvoj

Project Management In Tourism: The Integration Of Tourist Destinations And Agritourism
And Their Impact On The Quality Of Life Of Local Communities (The Case Of Mount Vlasi¢)

Tourism today goes beyond the boundaries of traditional offerings, seeking new ways to attract visitors while
simultaneously improving the quality of life of local communities. In this context, project management becomes
a crucial tool for connecting natural resources, tourist destinations, and agritourism into a sustainable and
attractive whole. Particular emphasis is placed on the concept of the experience economy, where tourists do not
seek only a service or product but a unique experience that connects them emotionally to the destination. Mount
Vlasi¢ serves as an example of a location where agritourism and well-managed projects can create a year-round
tourism offer, enhance the local economy, and preserve cultural values. This scientific study explores how the
integration of project management and tourism can contribute to community development, raising the question:
Is the combination of destinations and agritourism merely a market trend or a long-term strategy for sustainable
development?

Keywords: project management, tourism, agritourism, sustainable development
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Konkurentski identitet i promocija drzave//regije/mjesta kao reciptivne turisticke
destinacije

Organizacijsko umreZavanje i integrirana marketinska komunikacija temelj su konkurentnosti reciptivne
turisticke destinacije na globalnom (emitivnom) trZistu koji podrazumjeva jasnu definiciju identiteta kreiranje
imidZa destinacije te brandiranje kao vrijednosni model koji traZi nove,suvremenije modele organizacije i
integrirane marketinske komunikacije pa samim tim i sposobnost da kreira i integrira proizvode/usluge uz
dodanu vrijednost... Konkurentski identitet i klastersko organiziranje koje podrazumjeva i bolje "umrezavanje"
realnog i javnog sektora ali i ukljuc¢enje kulturnih i ekoloskih asocijacija te akademske zajednice daju novi kvalitet
za bolje trziSno pozicioniranje a posebno kad su u pitanju ruralne destinacije koje treba bolje povezati s
"razvikanim" destinacijama. Sami identitet kao valorizacija kulturne i prirodne bastine nije dovoljan za kvalitetno
pozicioniranje vec je potrebno kroz imidz destinacije emitivnom trZiStu "ponuditi" i onaj nevidljivi najéeSée
emotivni "resurs" koji uz funkcionalnu dimenziju turisti nudi i onu iz sfere socijalne,duhovne i mentalne
dimenzije. Kako suvremena marketinska znanost ali i praksa kroz brandig prepoznaje i partnerstvo, nostalgiju,
intimnost, unutarnju povezanost, posveecenost,ljubav i strast te uzajamnu zavisnost a Sto u sustini znadi razliku
izmedu drzava,kao i regija i mjesta u okviru tih drzava a $to u konacnici odlucuje i o izboru destinacije za
putovanje | odmor.. A to zapravo znadii vrijednossno pozicioniranje na emitivhom trzistukad je kupac spreman
izdvoijiti i viSe sredstva odnosno kupiti skuplji turisti¢i aranZman...

Kljucne rijeci: konkurentski identitet,turisticki branding, emitivno i reciptivno turisticko trZiste,integrirana
marketinska komunikacija. identitet, imdz i branding destinacije

Competitive Identity And Promotion Of A Country/Region/Place As A Receptive Tourist
Destination

Organizational networking and integrated marketing communication form the foundation of competitiveness for
a receptive tourist destination in the global (emissive) market. This involves a clear definition of identity, the
creation of the destination’s image, and branding as a value-based model that demands new, more
contemporary forms of organization and integrated marketing communication, as well as the ability to create
and integrate products/services with added value. Competitive identity and cluster organization—which also
entail improved “networking” between the real and public sectors, as well as the inclusion of cultural and
ecological associations and the academic community—provide a new quality for better market positioning,
especially when it comes to rural destinations that need to be more effectively connected with the more
“popular” destinations. Identity alone, as a valorization of cultural and natural heritage, is not sufficient for
quality positioning. It is necessary, through the destination’s image, to “offer” the emissive market the invisible,
often emotional “resource” that, alongside the functional dimension, provides tourists with an experience from
the social, spiritual, and mental spheres. Modern marketing science and practice, through branding, recognize
partnership, nostalgia, intimacy, inner connection, dedication, love, passion, and mutual interdependence. These
elements essentially define the differences between countries, regions, and places within them, ultimately
influencing the choice of destination for travel and leisure. This, in essence, means value-based positioning in the
emissive market, where the customer is willing to spend more money or purchase a more expensive tourist
package.

Keywords: competitive identity, tourism branding, emissive and receptive tourist market, integrated marketing
communication, identity, image, and destination branding.
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Uprava za indirektno-neizravno oporezivanje
Turizam i PDV politika u Bosni i Hercegovini: izazovi za odrzZivi razvoj

Turisticka djelatnost predstavlja jednu od najvazniji privredni aktivnosti i klju¢an je faktor odrzivog razvoja u
mnogim drzavama, Ona je istovrmeno znacajanm izvor prihoda pri ¢emu porez na dodanu vrijednost (PDV) ima
posebno vaznu ulogu u oporezivanju turizma. Pored svog doprinosa na ekonomiji i zaposljavanju, turizam ima
znacajan fiskalni potencijal kroz razliCite porezne instrumente. Ovaj rad analizira ulogu PDV sistema na fiskalni
tretman turizmu sa posebnim naglaskom na Bosnu i Hercegovinu. Analiza obuhvata komparativni pregled praksi
izabrani zemalja, kao i sagledavanje domace zakonodavne | institucionalne structure. Metodoloski pristup temelji
se na analizi poreski zakonskih propisa, struc¢ne literature i praktic¢ni iskustava., a cilj je rada utvrditi fiskalni
tretman turizma i u¢inak PDV sistema na odrZiv razvoj turizma u Bosni i Hercegovini. Rezultati istraZivanja ukazuju
na klju€ne izazove primjene PDV sistema u turizmu. Na osnovu nalaza, rad predlaZe unapredenje fiskalne politike
kroz uvodenje diferencirani PDV stopa, jacanje kontrole poreske evazije i Siru upotrebu fiskalnih instrumenata u
sektoru turizma. U skladu sa trendovima odrZivog razvoja, rad moZe doprinijeti boljem razumjevanju fiskalne
uloge turizma u Bosni | Hercegovini predstavljanjem rezultata istrazivanja.

Kljucne rijeci: PDV, turizam, fiskalna politika, odrZivi razvoj

Tourism and VAT Policy in Bosnia and Herzegovina: Challenges for Sustainable
Development

Tourism is one of the most important economic activities and serves as a key driver of sustainable development
in many countries. At the same time, it constitutes a significant source of public revenue, with value-added tax
(VAT) playing a particularly critical role in the fiscal framework of the tourism sector. Beyond its contributions to
economic growth and employment, tourism holds considerable fiscal potential through the application of various
tax instruments. This study examines the role of the VAT system in the budgetary treatment of tourism, with a
particular focus on Bosnia and Herzegovina. The analysis includes a comparative review of practices in selected
countries, as well as an assessment of the domestic legislative and institutional framework. Methodologically,
the research relies on an analysis of tax legislation, professional literature, and practical experiences, aiming to
evaluate the fiscal treatment of tourism and the impact of the VAT system on sustainable tourism development
in Bosnia and Herzegovina. The findings highlight key challenges in the application of the VAT system within the
tourism sector. Based on these insights, the study proposes measures to improve fiscal policy, including the
introduction of differentiated VAT rates, strengthened controls to prevent tax evasion, and broader utilization of
budgetary instruments in tourism. Aligned with the principles of sustainable development, this research
contributes to a deeper understanding of the fiscal role of tourism in Bosnia and Herzegovina and offers
evidence-based recommendations for policy enhancement.

Keywords: VAT, tourism, fiscal policy, sustainable development
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Pravni fakultet, Sveuciliste/Univerzitet , VITEZ“
Digitalna transformacija javne uprave i pametne destinacije: gradansko-pravni aspekti

Osnovni cilj rada jeste analiza stanja reforme javne uprave u Bosni i Hercegovini, sa posebnim fokusom na
implementaciju Akcionog plana reforme javne uprave. Digitalizacija javne uprave prepoznata je kao kljucni
element unapredenja kvaliteta javnih usluga i ostvarivanja gradanskih prava, ukljucujuéi ja¢anje pravne
sigurnosti, transparentnosti i jednakog pristupa svim korisnicima. Primjer iz prakse je platforma eCitizen, koja
gradanima omogucava jednostavan pristup lokalnoj upravi za prijavu problema, sudjelovanje u raspravama i
anketama te postavljanje pitanja predstavnicima, doprinoseci transparentnosti i efikasnosti rada sluzbi. Ova
digitalna povezanost s lokalnim vlastima u skladu je s principima jednakosti pred zakonom, vladavine prava i
dobrog upravljanja, uz uskladivanje sa standardima EU u oblasti zasStite podataka i prava na privatnost. Rad
takoder razmatra povezanost digitalne transformacije sa razvojem pametnih destinacija i pametnih gradova
(Smart cities), uz naglasene pravne izazove i mogucnosti unaprjedenja normativnog okvira. U turizmu, pametne
destinacije podrzavaju odrZivo upravljanje resursima, personalizaciju usluga i jacanje konkurentnosti kroz
digitalne tehnologije, pri ¢emu se osigurava uskladenost sa pravnom regulativom. Istrazivanje je provedeno u
viSe faza: analiza naucne i strucne literature, pregled zakonodavno-strateskih dokumenata, anketno istrazivanje
u BiH i studija slucaja s fokusom na Hrvatsku. Kombinovanjem kvalitativnih i kvantitativnih metoda sagledan je
stepen digitalizacije javne uprave i njeno uskladivanje sa pravnom stecevinom EU, uz mapiranje e-servisa i analizu
implementacije digitalnih rjeSenja s posebnim osvrtom na pravnu regulaciju i zastitu prava gradana.

Kljucne rijeci: digitalna transformacija, pametne destinacije, smart cities, e-uprava, gradansko pravo.
Digital transformation of public administration and smart destinations: civil-legal aspects

The main objective of this study is to analyze the current state of public administration reform in Bosnia and
Herzegovina, with a particular focus on the implementation of the Public Administration Reform Action Plan. The
digitalization of public administration is recognized as a key factor in improving the quality of public services and
ensuring citizens’ rights, including strengthening legal security, transparency, and equal access for all users. A
practical example is the eCitizen platform, which provides citizens with easy access to local administration for
reporting issues, participating in discussions and surveys, and submitting questions to representatives, thereby
enhancing transparency and the efficiency of administrative services. This digital connection with local
authorities aligns with the principles of equality before the law, the rule of law, and good governance, while
complying with EU standards in data protection and privacy rights. The study also examines the connection
between digital transformation and the development of smart destinations and smart cities, highlighting legal
challenges and opportunities to improve the regulatory framework. In tourism, smart destinations support
sustainable resource management, service personalization, and competitiveness through digital technologies,
ensuring compliance with applicable legal regulations. The research was conducted in multiple phases: analysis
of scientific and professional literature, review of legislative and strategic documents, a survey in Bosnia and
Herzegovina, and a case study focused on Croatia. By combining qualitative and quantitative methods, the study
assesses the level of digitalization of public administration and its alignment with EU legal standards. This includes
mapping e-services and analyzing the implementation of digital solutions, with special attention to legal
regulation and the protection of citizens’ rights.

Keywords: digital transformation, smart destinations, smart cities, e-government, civil law.
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Prof. dr. sc. Zelimir Dul¢ic,

Ekonomski fakulteta Sveucilista u Splitu

Primjena inovativnog koncepta destinacijskog menadZmenta kao pretpostavka razvoja
odrzivog turizma u destinaciji

Turisticka destinacija je geografski definirano mjesto, s nizom turistickih resursa, vrijednosti i potencijala, na koje
utjeCe vanjsko i unutarnje okruzenje, te na kojemu djeluju, suraduju i posluju brojni turisti¢ki dionici. Da bi
turisticka destinacija ostvarila svoju svrhu nuzno je njome upravljati, a to se realizira putem destinacijskog
menadZmenta. Destinacijski menadZment je koncept upravljanja svim klju¢nim akterima i aktivnostima vezanima
uz osmisljavanje, stvaranje, promoviranje i koriStenje turistickog proizvoda u destinaciji. Turisticki proizvod je
srediSte koncepta, jer je upravo turisticki proizvod najvazniji faktor privlacenja turista u destinaciju, smisao
njihovog dolaska, boravka i konzumacije, odnosno razlog njihove potrosnje proizvoda i iskoristenja usluga.
Rezultati pokazuju da primjena klasi¢nog koncepta upravljanja destinacijom nije dovoljno ucinkovita i za to se,
najcesce, opravdanja traze u promjenama, ali promjene upravo poticu na drugaciji nacin razmisljanja. To su one
promjene koje nastaju u glavama ljudi-promjene njihovih potreba, preferencija, interesa, Zelja. Za privlacenje
modernih turista, za njihov dolazak u destinaciju i uzivanje u turistickom proizvodu, paketu ili usluzi, nije vise
dovoljno osigurati samo materijalne pretpostavke-smjestaj, hranu, prijevoz..Taj i takav turizam sve viSe
zamjenjuje turizam dozivljaja. Turisti Zele nesto novo, nedozivljeno, a to pred menadzere, odnosno ljude koji
upravljaju destinacijom, postavlja nove izazove i zadatke. Zbog brzih, burnih i kompleksnih promjena treba
upravljati dionicima, proizvodima, ponudom i potraznjom. Danasnji turisti ne traze samo bolje, bogatije ili
kvalitetnije, oni traze-drugacije.

Stoga ¢e se u ovom radu prezentirati jedan novi, inovativni koncept destinacijskog menadZmenta. On se temelji
na tri vazne odrednice: na uspjesnoj provedbi destinacijskog menadzmenta, na uc¢inkovitom djelovanju i suradniji
izmedu svih zainteresiranih dionika i na aktivhom upravljanju promjenama i promisljanju buduénosti. Prva
odrednica se vezuje uz uspjesnu provedbu menadzZerskih funkcija, realizaciju menadZerskih procesa, koristenje
menadzerskih vjestina, te poduzimanje strateskih i organizacijskih odgovora na izazove iz okoline. Druga
odrednica, koja znacajno doprinosi uspjesnosti turistickog proizvoda, a time i odrZzivom razvoju destinacije, je
ucinkovito djelovanje i suradnja izmedu svih turistic¢kih dionika u destinaciji, odnosno svih interesnih skupina u
destinaciji od kojih ovisi uspjeh turistickog proizvoda i odrzivi razvoj destinacije. Tre¢a odrednica, o primjeni koje
ovisi uspjesnost turistickog proizvoda i odrZivi razvoj destinacije, je aktivno upravljanje promjenama vezanima uz
unutarnju i vanjsku okolinu destinacije, te vizionarsko promisljanje buducnosti. Upravo je promisljanje buduceg
razvoja turistickih destinacija klju¢na pretpostavka za odrzivi razvoj turizma, koji se treba dogadati u procesu
kreativnog djelovanja svih dionika u turistic¢koj destinaciji, te uz njihovu punu suradnju s lokalnim stanovnistvom.

Kljucne rijeci: turisticka destinacija, destinacijski menadzment, inovativni koncept destinacijskog menadzmenta,
odrzivi turizam

Application Of An Innovative Destination Management Concept As A Prerequisite For
Sustainable Tourism Development In A Destination

A tourist destination is a geographically defined area with a range of tourism resources, values, and potentials,
influenced by both internal and external environments, where numerous tourism stakeholders operate,

cooperate, and conduct business. For a tourist destination to achieve its purpose, it must be managed
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appropriately, which is realized through destination management. Destination management is a concept focused
on managing all key stakeholders and activities related to the planning, creation, promotion, and utilization of
the tourism product within a destination. The tourism product is the core of this concept, as it represents the
main factor in attracting tourists to the destination — the reason for their arrival, stay, consumption, and use of
services. Research indicates that applying the classical concept of destination management is not sufficiently
compelling. The argument of ongoing changes often justifies this, yet these very changes encourage a different
way of thinking. Such changes occur primarily in people’s minds — changes in their needs, preferences, interests,
and desires. To attract modern tourists and encourage them to visit a destination and enjoy its tourism products,
packages, or services, it is no longer enough to provide only material prerequisites such as accommodation, food,
or transport. This traditional form of tourism is increasingly being replaced by experience-based tourism. Tourists
now seek something new and unprecedented, which presents new challenges and tasks for managers — those
responsible for destination management. Due to rapid, dynamic, and complex changes, it is essential to manage
stakeholders, products, supply, and demand effectively. Today’s tourists do not only seek something better,
richer, or of higher quality — they desire something different.

Therefore, this paper presents a new, innovative concept of destination management based on three essential
determinants: Successful implementation of destination management, Effective cooperation and interaction
among all interested stakeholders, and Active management of changes and strategic foresight. The first
determinant relates to the successful execution of managerial functions, the implementation of management
processes, the use of managerial skills, and the undertaking of strategic and organizational responses to
environmental challenges. The second determinant, which significantly contributes to the success of the tourism
product and thus to the sustainable development of the destination, involves practical cooperation among all
tourism stakeholders — that is, among all interest groups whose collaboration is crucial for the success of the
tourism product and the sustainability of the destination. The third determinant, on which the success of the
tourism product and sustainable destination development also depend, is the active management of changes
related to the internal and external environment of the destination, along with visionary thinking about the
future. Forward-thinking about the future development of tourism destinations is a key prerequisite for
sustainable tourism development. This should occur through the creative engagement of all stakeholders in the
destination and in full cooperation with the local community.

Keywords: tourist destination, destination management, innovative destination management concept,
sustainable tourism.
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Doc. dr. sc. Visnja Bartolovic,

Sveuciliste u Slavonskom Brodu
Turizam promatranja ptica u op¢ini nijemci

Turizam promatranja ptica (birdwaching) je selektivni oblik turizma koji ima specifi¢ni trzisni segment. Ovaj oblik
turizma je dio ekoturizma ciji su ciljevi oCuvanje okoli$a i bioraznolikosti, razvoj drustveno odgovornog turizma i
pozitivan utjecaj turista na okolis. Turizam promatranja ptica je oblik turizma u kojem turisti posjec¢uju lokacije
sa prirodnim stanistima ptica te je usko povezan sa drugim selektivnim oblicima turizma npr. ruralnim turizmom,
cikloturizmom, enogastronomskim turizmom. Opc¢ina Nijemci nalazi se na jugoistoku Vukovarsko-srijemske
Zupanije na istoku Republike Hrvatske. Fauna ptica Opcine Nijemci sastoji se od oko 90 vrsta ptica, Sumskih
podrucja i rije¢nih tokova stoga ima prirodni potencijal za razvoj ove vrste turizma. Turisticka infrastruktura (npr.
Centar za promatranje ptica, povezivanje biciklisticke staze Srijem, oprema za promatranje) je financirana iz
fondova Europske unije. Cilj rada je analizirati potencijal turizma promatranja ptica na podrucju Opcine Nijemci
kroz dosadasnje znanstvene nalaze o turizmu promatranja ptica, analizu turistickih resursa, postojecu
infrastrukturu te aktivnosti javne uprave i institucija. Istrazivanje za rad se provelo putem osobnog intervjua, a
rezultati istrazivanja ukazuju na potencijal i znacajne predispozicije i moguénosti daljnjeg razvoja turizma
promatranja ptica na podrucju Opcine Nijemci.

Kljucne rijeci: turizam promatranja ptica, ekoturizam, Opc¢ina Nijemci, turisticka infrastruktura, istrazivanje

Bird Watching Tourism In The Municipality Of Nijemci

Birdwatching tourism is a selective form of tourism that has a specific market segment. This form of tourism is
part of ecotourism whose goals are the preservation of the environment and biodiversity, the development of
socially responsible tourism and the positive impact of tourists on the environment. Birdwatching tourism is a
form of tourism in which tourists visit locations with natural bird habitats and is closely related to other selective
forms of tourism, e.g. rural tourism, cycling tourism, enogastronomic tourism. The municipality of Nijemci is
located in the southeast of the Vukovar-Srijem County in the east of the Republic of Croatia. The bird fauna of
the Municipality of Nijemci consists of about 90 species of birds, forest areas and river courses, so it has a natural
potential for the development of this type of tourism. Tourist infrastructure (e.g. bird watching center,
connection of the Srijem bicycle path, observation equipment) is financed from the European Union funds. The
aim of this paper is to analyze the potential of birdwatching tourism in the Municipality of Nijemci through
current scientific findings on birdwatching tourism, analysis of tourist resources, existing infrastructure and
activities of public administration and institutions. The research for the paper was conducted through a personal
interview, and the results of the research indicate the potential and significant predispositions and possibilities
for further development of birdwatching tourism in the area of the Municipality of Nijemci.

Keywords: bird watching tourism, ecotourism, Municipality of Nijemci, tourist infrastructure, research
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EU fondovi i medunarodna saradnja u funkciji odrZivog razvoja turizma

U radu se problematizira utjecaj EU fondova i medunarodne saradnje kao faktora odrzivog razvoja turizma, s
fokusom na turizam u Bosni i Hercegovini kao i susjednim zemljama u posmatranoj regiji, uz komparaciju sa
pozitivnim primjerima iz razvijenih turistickih destinacija. Projekti koji imaju klju¢nu ulogu u procesu odrzivog
razvoja turizma, realiziraju se uglavnom uz financijsku potporu fondova Europske unije, poput Europskog fonda
za regionalni razvoj (EFRR), Europskog socijalnog fonda (ESF) i Europskog fonda za pomorstvo i ribarstvo (EMFF).
Medunarodna saradnja kroz programe poput INTERREG i Horizon Europe omoguéava razmjenu znanja i
pozitivnih iskustava, te razvoj zajednickih, unificiranih standarda i praksi. U Bosni i Hercegovini, projekti
financirani preko EU fondova doprinose ocuvanju kulturne bastine, razvoju ruralnog i drugih vrsta turizma, te
kroz ja¢anje lokalnih zajednica, poti¢u lokalni ekonomski razvoj. Projekti poput EU4AGRI i EU4Business, koji
pruzaju podrsku malim i srednjim poduzec¢ima u sektoru turizma, predstavljaju dobre i ucinkovite primjere iz
poslovne prakse. U radu su prezentirani konkretni rezultati koristenja EU fondova, a koji uz medunarodnu
saradnju, predstavljaju klju¢ne Cinioce za realiziranje odrzivog razvoja turizma.

Kljucne rijeci: EU fondovi, medunarodna saradnja, odrZivi razvoj turizma, Bosna i Hercegovina

EU Funds And International Cooperation In The Function Of Sustainable Tourism
Development

The paper examines the impact of EU funds and international cooperation as a factor in the sustainable
development of tourism, with a focus on tourism in Bosnia and Herzegovina as well as neighboring countries in
the observed region, with a comparison with positive examples from developed tourist destinations. Projects
that play a key role in the process of sustainable development of tourism are realized mainly with the financial
support of European Union funds, such as the European Regional Development Fund (ERDF), the European Social
Fund (ESF) and the European Maritime and Fisheries Fund (EMFF). International cooperation through programs
such as INTERREG and Horizon Europe enables the exchange of knowledge and positive experiences, as well as
the development of common, unified standards and practices. In Bosnia and Herzegovina, projects financed
through EU funds contribute to the preservation of cultural heritage, the development of rural and other types
of tourism, and through the strengthening of local communities, they encourage local economic development.
Projects like EUAAGRI and EU4Business, which support small and medium-sized enterprises in the tourism sector,
represent good and effective examples from business practice. The paper presents the concrete results of the
use of EU funds, which, together with international cooperation, represent key factors for realizing the
sustainable development of tourism.

Keywords: EU funds, international cooperation, sustainable tourism development, Bosnia and Herzegovina
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Da li je odrzivost u turizmu profitabilna

U posljednjih nekoliko godina, odrzivi turizam se brzo Siri Sirom svijeta, pa tako i u Sloveniji. U Sloveniji postoji
Green Scheme of Slovenian Tourism, koji promovise odrZivi turizam pod krovnim brendom Slovenia Green. U
ovom ¢lanku fokusiramo se prvenstveno na ekonomski aspekt odrzivog turizma i pokusavamo odgovoriti na
pitanje da li je odrZivost u turizmu zaista profitabilna. Analizom i sumiranjem sekundarnih izvora identificiraéemo
kratkoroCne izazove povezane s investicijama u infrastrukturu, dobijanjem certifikata i obukom koju odrzivi
turizam zahtijeva. S druge strane, identifikovacemo dugorocne koristi, medu kojima su najéesée nizi troSkovi,
povecana konkurentnost destinacija, veca lojalnost gostiju, te bolji i laksi pristup medunarodnim trziStima i
finansijskim sredstvima koja se dobijaju iz fondova EU. Takode se pominju i drugi pozitivni drustveni i ekoloski
uticaji. U nasem istraZivanju fokusirali smo se prvenstveno na slovenacke destinacije koje su dobile Slovenia
Green certifikat. Nasa otkri¢a potvrduju da odrZivi turizam donosi koristi u viSe oblasti i da se dugoro¢no pokazuje
kao profitabilna razvojna strategija.

Kljucne rijeci: odrzivi turizam, profitabilnost, turizam u Sloveniji, drustveni i ekoloski uticaji.

Is Sustainability In Tourism Profitable

In recent years, sustainable tourism has been expanding rapidly around the world and in Slovenia. In Slovenia,
we have the Green Scheme of Slovenian Tourism, which promotes sustainable tourism under the umbrella brand
Slovenia Green. In this article, we focus primarily on the economic aspect of sustainable tourism and attempt to
answer the question of whether sustainability in tourism is truly profitable. By analysing and summarising
secondary sources, we will identify the short-term challenges associated with investments in infrastructure,
obtaining certificates, and training that sustainable tourism brings. On the other hand, we will identify the long-
term benefits, which include, most commonly, lower costs, increased competitiveness of destinations, greater
guest loyalty, and better and easier access to international markets and financial resources obtained from EU
funds. Other positive social and environmental impacts are also mentioned. In our research, we focused primarily
on Slovenian destinations that have been awarded the Slovenia Green certificate. Our findings confirm that
sustainable tourism offers benefits in several areas and that it proves to be a profitable development strategy in
the long term.

Keywords: sustainable tourism, profitability, tourism in Slovenia, social and environmental impacts
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Digitalna etika kao klju¢ povjerenja: Kvalitativna analiza kodeksa etike i sigurnosnih praksi

Digitalna etika i sigurnost podataka predstavljaju okvir principa i praksi koji vode odgovorno koristenje
informacija s ciljem jacanja povjerenja zainteresiranih strana i efikasnosti organizacija. U modernom digitalnom
okruZenju, oba aspekta su kljucni faktori kvalitete usluge, uskladenosti s zakonodavstvom i o¢uvanja reputacije.
Digitalna etika se zasniva na principima koji osiguravaju balans izmedu tehnoloskog razvoja i zastite individualnih
prava. Medu tim principima su transparentnost, koja se odnosi na jasno¢u obrade podataka, i minimizacija, koja
zahtijeva prikupljanje samo neophodnih informacija. Svrha ovog rada je definisati osnovne principe digitalne
etike (transparentnost, minimizacija, pravednost/odgovorna Al, odgovornost, individualna prava) i sigurnosne
komponente upravljanja podacima i informacijskim sistemima (upravljanje pristupom, enkripcija, DPIA,
reagovanje na incidente, Cuvanje/brisanje podataka, obuka) putem sistematskog pregleda literature, uz
prezentaciju aspekata povjerenja korisnika i zainteresiranih strana (mjerenje, komunikacijski kanali, vanjska
verifikacija). U empirijskom dijelu, doprinos rada pruza kvalitativnu analizu javnih dokumenata iz 12 kompanija u
triindustrije (zdravstvo, finansije i e-trgovina), gdje je zrelost praksi (0-3) definisana kodiranjem prema prethodno
pripremljenom priru¢niku. Rezultati omogucavaju usporedbe izmedu industrija i izmedu slovenskih i stranih
kompanija, otkrivajudéi tipologiju praksi, izazove u implementaciji principa i mogucnosti za poboljSanje. Doprinos
rada nudi indikatore zrelosti i konkretne preporuke za jacanje povjerenja u digitalnom okruZenju.

Kljucne rijeci : digitalna etika, sigurnost podataka, povjerenje korisnika, odgovorna Al, upravljanje podacima,
informacijski sistemi

Digital Ethics as the Key to Trust: A Qualitative Analysis of Codes of Ethics and Security
Practices

Digital ethics and data security represent a framework of principles and practices that guide the responsible use
of information to strengthen stakeholder trust and organizational efficiency. In a modern digital environment,
both aspects are key factors in service quality, compliance with legislation, and maintaining reputation. Digital
ethics is based on principles that ensure a balanced relationship between technological development and the
protection of individual rights. Among them are the principles of transparency, which refer to clarity in data
processing, and minimization, which requires collecting only the necessary information. The purpose of this
paper is to define the fundamental principles of digital ethics (transparency, minimization, fairness/responsible
Al, accountability, individual rights) and security components of data management and information systems
(access management, encryption, DPIA, incident response, retention/deletion, training) through a systematic
literature review, while also presenting aspects of user and stakeholder trust (measurement, communication
channels, external verification). In the empirical part, the contribution provides a qualitative analysis of public
documents from 12 companies in three industries (healthcare, finance, and e-commerce), where the maturity of
practices (0-3) is defined by coding according to a pre-prepared manual. The results allow for comparisons
between industries and between Slovenian and foreign companies, revealing the typology of practices,
challenges in implementing principles, and opportunities for improvement. The contribution offers maturity
indicators and concrete recommendations for strengthening trust in the digital environment.

Keywords: digital ethics, data security, user trust, responsible Al, data management, information systems
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Digitalna rjeSenja kao alat za razvoj odrzivog turizma u sloveniji: prilike i studije slucaja

Odrzivi turizam teZi uravnotezenom razvoju koji smanjuje negativne uticaje turizma na okolis, istovremeno
poboljsavajuci kvalitet Zivota kako za stanovnike, tako i za posjetioce. U ovom kontekstu, digitalizacija predstavlja
kljuéni alat jer omogucdava efikasnije upravljanje resursima, optimizaciju turistickih tokova i mjerenje ekoloskog
ugljicnog otiska. Digitalizacija pomaZe preduzeéima da postignu svoje ciljeve odrzZivosti. Svrha ovog rada je
istraziti kako preduzeca u slovenackom turizmu koriste digitalizaciju i digitalnu transformaciju kako bi postavila
temelje za odrZivu buducénost. Polazna tacka analize zasnovana je na strateSkim dokumentima Digitalna Slovenija
2030 i Strategija digitalne transformacije slovenskog turizma 2022-2026, koji naglasavaju znacaj digitalnih
rjeSenja u povecanju efikasnosti, smanjenju ekoloskog ugljicnog otiska i poboljsanju korisni¢kog iskustva. Rad se
fokusira na tri klju¢na podrucja: digitalizaciju poslovnih procesa, koristenje alata za upravljanje turistickim
tokovima i razvoj digitalnih usluga usmjerenih na odrzivost. Takode se predstavljaju prakti¢ni primjeri, kao Sto su
hoteli koji ve¢ koriste digitalna rjeSenja za poboljSanje svojih operacija — na primjer, Sava Hotels and Resorts.
PaZinja je posveéena i destinacijama kao Sto su Bohinj, Lasko i Logarska dolina. Analiza nije ograni¢ena samo na
pregled primjera dobre prakse iz Slovenije, vec ukljucuje i pregled trenutnih poziva i programa koji podrzavaju
odrzivu buduénost turizma. Cilj rada je pokazati kako digitalni alati, kada su adekvatno podrzani i vodeni
strateskim pristupom, mogu postati klju¢ni faktor konkurentnosti i odrzive buduénosti slovenskog turizma.

Kljucne rijeci : preduzeca, odrziva buducnost, Al, digitalna transformacija, odrzivi turizam

Digital Solutions As A Tool For Sustainable Tourism Development In Slovenia:
Opportunities And Case Studies

Sustainable tourism strives for balanced development that reduces the negative impacts of tourism on the
environment while improving the quality of life for both residents and visitors. In this context, digitalisation
represents a key tool, as it enables more efficient resource management, optimisation of tourist flows, and the
measurement of environmental carbon footprints. Digitalisation helps businesses achieve their sustainability
goals. The purpose of this paper is to explore how companies in Slovenian tourism are using digitalisation and
digital transformation to lay the foundations for a sustainable future. The starting point for the analysis is based
on the strategic documents Digital Slovenia 2030 and the Strategy for the Digital Transformation of Slovenian
Tourism 2022-2026, which emphasise the importance of digital solutions in increasing efficiency, reducing the
environmental carbon footprint, and improving the user experience. The paper focuses on three key areas: the
digitalisation of business processes, the use of data tools for managing tourist flows, and the development of
sustainability-oriented digital services. We also present practical examples, such as hotels that are already using
digital solutions to improve their operations — for instance, Sava Hotels and Resorts. Attention is also given to
destinations such as Bohinj, Lasko, and the Logar Valley. The analysis is not limited to reviewing examples of good
practices from Slovenia, but also includes an overview of current calls and programmes that support a sustainable
future for tourism. The aim of the paper is to demonstrate how digital tools, when supported appropriately and
guided by a strategic approach, can become a key factor in the competitiveness and sustainable future of
Slovenian tourism.

Keywords: enterprises, sustainable future, Al, digital transformation, sustainable tourism
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Odrziva transformacija destinacijskog menadzmenta: ekonomski okviri, digitalna rjeSenja i
benchmark primjeri

Rad donosi pregled recentnih znanstvenih spoznaja i provjerenih upravljackih praksi odrzive transformacije
destinacijskog menadZmenta, s naglaskom na ekonomske implikacije i regionalni kontekst. Polaze¢i od sustavnog
pregleda literature koji integrira domene odrzivosti i inovacija u turizmu, rad prepoznaje klju¢ne razvojne
smjerove: (1) operacionalizaciju ciljeva kroz dosljedne pokazatelje (KPI-je), (2) prijelaz s marketinski orijentiranih
turistickih zajednica prema organizacijama za upravljanje destinacijom (DMO) s ovlastima za koordinaciju razvoja,
kvalitete i kapaciteta te (3) ulogu digitalizacije u mjerenju, transparentnosti i odlucivanju. Teorijski dio saZima
temeljne okvire odrzivosti i njihove upravljacke i ekonomske implikacije, uz oslonac na normativne izvore.
Prakti¢ni dio mapira referentne standarde i alate te sazima primjere iz prakse. Na temelju sinteze predlaze se
operativni okvir za DMO: postavljanje minimalnog skupa KPl-jeva (sezonalnost, potrosSnja po gostu, gustoca
posjetitelja, emisije, zadovoljstvo zajednice), razvoj podatkovnih ploc¢a (dashboarda) i protokola izvjestavanja,
primjena instrumenata upravljanja potraznjom (time-slotting, usmjeravanje tokova) te jacanje koordinacije
dionika participativnim planiranjem. Doprinos rada je dvostruk: konsolidira provjerljive definicije i standarde te
prevodi nalaze literature u provedive korake za destinacijske menadZere i donositelje politika. Rad se zakljucuje
istrazivackim prioritetima: standardizacijom indikatora i evaluacijom ucinaka digitalnih intervencija u razlicitim
tipovima destinacija.

Kljucne rijeci: odrzivi turizam; destinacijski menadZzment; upravljanje posjetiteljskim tokovima.

Sustainable Transformation Of Destination Management: Economic Frameworks, Digital
Solutions, And Benchmark Case Studies

The paper reviews recent scholarly insights and validated managerial practices concerning the sustainable
transformation of destination management, with an emphasis on economic implications and the regional
context. Building on a systematic literature review that integrates the domains of sustainability and innovation
in tourism, the paper identifies key development pathways: (1) operationalizing goals through consistent
indicators (KPlIs), (2) transitioning from marketing-oriented tourist boards to destination management
organizations (DMOs) with mandates to coordinate development, quality, and capacity, and (3) the role of
digitalization in measurement, transparency, and decision-making. The theoretical section synthesizes core
sustainability frameworks and their managerial and economic implications, anchored in normative sources. The
practical section maps reference standards and tools and summarizes examples from practice. On this basis, the
paper proposes an operational framework for DMOs: establishing a minimal set of KPIs (seasonality, visitor
expenditure per capita, visitor density, emissions, community satisfaction), developing data dashboards and
reporting protocols, applying demand-management instruments (time-slotting, visitor flow steering), and
strengthening stakeholder coordination through participatory planning. The contribution is twofold: it
consolidates verifiable definitions and standards and translates the literature into actionable steps for
destination managers and policy-makers. The paper concludes with research priorities: standardizing indicators
and evaluating the impacts of digital interventions across different types of destinations.

Keywords: sustainable tourism; destination management; visitor flow management.
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Edukativni turizam i ekoturizam kao modeli odrzive transformacije

Edukativni turizam i ekoturizam predstavljaju specifi¢ne turisticke proizvode koji mogu posluZiti kao modeli
odrzive transformacije. Savremeni trendovi u turizmu sve viSe naglasavaju potrebu za integracijom obrazovnih i
ekoloskih dimenzija u oblikovanju turisticke ponude, ¢ime se prevazilazi tradicionalno shvatanje turizma kao
isklju¢ivo ekonomske delatnosti. Ovaj naucni rad analizira ulogu edukativnog turizma i ekoturizma u procesu
odrzive transformacije, naglasavajuci njihovu povezanost sa obrazovanjem, oCuvanjem prirode i uklju¢ivanjem
lokalne zajednice. Empirijski deo rada zasniva se na istrazivanju sprovedenom kroz terensku nastavu u Botanickoj
basti ,Jevremovac” u Beogradu, uz ucesce studenata trece godine. Podaci su prikupljeni putem ankete, a
analizirani primenom deskriptivne statistike i kvalitativnih metoda uz pomoc statisti¢kog softverskog paketa SPSS
26.0. Rezultati pokazuju visok stepen zadovoljstva studenata organizacijom posete, njenim edukativnim efektima
i doprinosom podizanju svesti o znacaju oCuvanja prirode i biodiverziteta. Nalazi istraZivanja potvrduju da
edukativni turizam i ekoturizam predstavljaju efikasne instrumente odrZive transformacije, jer povezuju teorijska
znanja sa prakti¢nim iskustvima i kreiraju trajne vrednosti za pojedince i drustvo. Na taj nacin ovi specificni
turisticki proizvodi prevazilaze svoju trzisnu funkciju i postaju strateski modeli razvoja koji doprinose ocuvanju
Zivotne sredine, jacanju lokalnih zajednica i unapredenju obrazovanja.

Kljucne reci: edukativni turizam, ekoturizam, odrziva transformacija, specifi¢ni turisticki proizvod, terenska
nastava.

Educational Tourism And Ecotourism As Models Of Sustainable Transformation

Educational tourism and ecotourism are considered specific tourism products that can serve as models of
sustainable transformation. Contemporary trends in tourism increasingly emphasize the need to integrate
educational and ecological dimensions in shaping tourism offers, thereby going beyond the traditional
perception of tourism as an exclusively economic activity. This scientific paper analyzes the role of educational
tourism and ecotourism in the process of sustainable transformation, highlighting their connection with
education, nature conservation, and the involvement of local communities. The empirical part of the paper is
based on research conducted through fieldwork in the Botanical Garden “Jevremovac” in Belgrade, with the
participation of third-year students. Data were collected through a survey and analyzed using descriptive
statistics and qualitative methods with the support of the statistical software package SPSS 26.0. The results
indicate a high level of student satisfaction with the organization of the visit, its educational effects, and its
contribution to raising awareness of the importance of nature and biodiversity conservation. The findings
confirm that educational tourism and ecotourism represent effective instruments of sustainable transformation,
as they connect theoretical knowledge with practical experiences and create lasting value for individuals and
society. In this way, these specific tourism products go beyond their market function and become strategic
models of development that contribute to environmental protection, the strengthening of local communities,
and the advancement of education.

Keywords: educational tourism, ecotourism, sustainable transformation, specific tourism product, fieldwork.
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Turizam i odrZiva transformacija: potencijali Srbije sa fokusom na Banat i Kikindu

Odrzivi turizam predstavlja kljucni pravac razvoja savremenih drustava, sa ciljem uspostavljanja ravnoteze
izmedu ekonomskog napretka, oCuvanja prirodne i kulturne bastine i unapredenja kvaliteta Zivota lokalnog
stanovnistva. Srbija raspolaze znacajnim potencijalima u oblasti turizma, ali se suocava sa izazovima vezanim za
infrastrukturu, zastitu Zivotne sredine i ukljucivanje lokalnih zajednica u razvojne procese. Ovaj rad razmatra
mogucnosti odrzive transformacije turizma u Srbiji kroz teorijsko-analiticki okvir, a zatim kroz studiju slucaja
Banata i grada Kikinde, sa posebnim osvrtom na manifestaciju ,Dani ludaje”, koja se 2025. godine odrzava
Cetrdeseti put. Cilj rada jeste da ukaZe na znacaj kulturno-gastronomskih manifestacija i seoskog turizma u okviru
odrzive transformacije turizma u Srbiji.

Kljucne rijeci: gastronomski turizam, odrZivi razvoj, Srbija-Banat-Kikinda, Dani ludaje

Tourism and Sustainable Transformation: Potentials of Serbia with a Focus on Banat and
Kikinda

Sustainable tourism represents a key direction in the development of modern societies, aiming to establish a
balance between economic progress, the preservation of natural and cultural heritage, and the improvement of
the quality of life of local communities. Serbia has significant tourism potential but faces challenges related to
infrastructure, environmental protection, and the inclusion of local stakeholders in development processes. This
paper examines the possibilities of sustainable transformation of tourism in Serbia through a theoretical and
analytical framework, followed by a case study of the Banat region and the city of Kikinda, with special emphasis
on the cultural-gastronomic festival “Days of Pumpkin” (Dani ludaje), which will be held for the 40th time in 2025.
The aim of the paper is to highlight the importance of cultural and gastronomic events and rural tourism in the
sustainable transformation of tourism in Serbia.

Keywords: gastronomic tourism, sustainable development, Serbia—Banat—Kikinda, Days of Pumpkin Festival
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Primjena koncepta kruzne ekonomije u turizmu

Kruzna ekonomija postaje sve vazniji koncept u odrzivom razvoju, posebno u sektorima s velikim utjecajem na
okolis, poput turizma. Primjena principa kruzne ekonomije moZze smanijiti negativne ekoloske ucinke turizma,
potaknuti odrZive poslovne prakse i poboljsati konkurentnost destinacija kroz inovativna rjeSenja u upravljanju
resursima i odrzivim poslovnim modelima. Cilj ovog rada je istraZiti implementaciju kruzne ekonomije u turisticki
sektor, s naglaskom na analizi trenutnih praksi, te prepreka i mogucnosti za unapredenje odrzivosti.
Metodologija rada kombinira kvalitativne i kvantitativne pristupe. U prvom dijelu provedena je sveobuhvatna
analiza literature i studija slucaja iz razliCitih turistickih regija, s naglaskom na primjenu kruznih ekonomskih
modela u hotelskom sektoru i ugostiteljstvu. U drugom dijelu istrazivanja koriStena je anketa medu turistima i
pruZateljima usluga smjestaja. Cilj je procijeniti spremnost i percepcija turista i dionika u turizmu prema kruznoj
ekonomiji, uklju€ujuéi identificirane prepreke i poticaje. Rezultati istraZivanja pokazuju da je medu turistima
prisutna ogranicena razina informiranosti, no usprkos tome, mnogi ve¢ primjenjuju osnovne odrzive navike koje
ne zahtijevaju dodatni trud, poput koristenja digitalnih dokumenata ili izbjegavanja plastike. Istovremeno
pokazuju nisku spremnost na promjenu navika sto je posljedica ranije spomenutih psiholoskih barijera. Pruzatelji
smjestaja su s druge strane, u velikoj mjeri ve¢ usvojili osnovne prakse odrzivosti kao $to su recikliranje otpada,
digitalizacija i koriStenja energetski ucinkovitih sustava. SloZenije mjere su slabije zastupljene, ponajprije zbog
visokih pocetnih ulaganja, nedostatka institucionalne pomodi i administrativnih barijera. Ipak, vecina ih veé¢ ima
interne planove odrzivosti ili planira uvesti promjene, Sto ukazuje na pozitivne pomake. Zaklju¢no, primjena
kruzne ekonomije u turizmu predstavlja znacajnu priliku za postizanje odrzivog razvoja sektora, ali zahtijeva
kombinaciju obrazovanja, strateSkog planiranja, poticaja i regulatornih mjera. Ovaj rad doprinosi literaturi
pruzajuci sustavan pregled modela kruzne ekonomije u turizmu i prakticne smjernice za menadzere i donositelje
politika u svrhu unaprjedenja odrzivih turistickih praksi.

Kljucne rijeci: kruZzna ekonomija, turizam, odrZivi razvoj, odrZivi poslovni mod

Application of the Circular Economy Concept in Tourism

The circular economy is becoming an increasingly important concept in sustainable development, particularly in
sectors with significant environmental impacts such as tourism. The application of circular economy principles
can reduce the adverse ecological effects of tourism, foster sustainable business practices, and enhance the
competitiveness of destinations through innovative solutions in resource management and sustainable business
models. This paper aims to examine the implementation of the circular economy in the tourism sector, focusing
on analyzing current practices and identifying barriers and opportunities for improving sustainability. The
methodology combines qualitative and quantitative approaches. The first part includes a comprehensive analysis
of the literature and case studies from various tourist regions, with a particular focus on the application of circular
economy models in the hotel sector and hospitality industry. The second part of the research employs a survey
conducted among tourists and accommodation providers. It aims to assess the readiness and perceptions of both
tourists and stakeholders in tourism regarding the circular economy, including perceived barriers and incentives.
The findings indicate that tourists generally exhibit limited awareness; however, many already practice basic
sustainable habits that require little additional effort, such as using digital documents or avoiding plastic. At the
same time, they demonstrate a low willingness to adopt new behaviors, mainly due to psychological barriers.
Accommodation providers, on the other hand, have primarily implemented basic sustainability practices such as
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waste recycling, digitalization, and the use of energy-efficient systems. More complex measures are less
prevalent, primarily due to high initial investment costs, lack of institutional support, and administrative
obstacles. Nevertheless, the majority already have internal sustainability plans or intend to introduce changes,
which reflects a positive trend. In conclusion, adopting circular economy principles in tourism presents a
significant opportunity for achieving sustainable development in the sector, but it requires a combination of
education, strategic planning, incentives, and regulatory measures. This paper contributes to the literature by
providing a systematic overview of circular economy models in tourism and offering practical guidelines for
managers and policymakers to advance sustainable tourism practices.

Keywords: circular economy, tourism, sustainable development, sustainable business models
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Mogucénosti koriStenja augmentirane realnosti i njen uticaj na turizam

U vremenu kada digitalne tehnologije transformisu turisti¢ka iskustva, augmentirana realnost (AR) sve viSe dobija
na znacaju kao alat za odrzivi turizam. Svrha ovog rada je istraZiti kako koriStenje augmentirane realnosti moze
uticati na odrzivi razvoj turizma. Rad se fokusira na dva glavna podrucja: moguée koristenje augmentirane
realnosti u kulturnom i ekoturizmu, te oCekivane rezultate, posljedice i uticaj koriStenja augmentirane realnosti
na turiste, preduzeca i lokalno stanovnistvo. Rad takoder pregledava i uporeduje iskustva i rezultate kompanija,
turistickih agencija i muzeja koji su veé poceli uvoditi augmentiranu realnost u svoje poslovanje. Vazan dio rada
uklju€uje i misljenja turista koji su vec koristili augmentiranu realnost, kao i uticaj te tehnologije na okolis. Analiza
Ce se zasnivati na pregledu postojece primjene augmentirane realnosti u turistickim destinacijama u Sloveniji i
inostranstvu, kao i na pregledu istrazivanja o uticaju augmentirane realnosti na okolis. Cilj rada je istraZiti
trenutno stanje koristenja augmentirane realnosti u turizmu u Sloveniji i inostranstvu, analizirati njene posljedice,
te ponuditi dodatne prijedloge za Siru implementaciju ove tehnologije u slovenacki turizam.

Kljucne rije¢i : augmentirana realnost, odrzivi razvoj, odrzivi turizam, zeleni turizam
The Possibilities Of Using Augmented Reality And Its Impact In Tourism

At the time when digital technologies are transforming travel experiences, augmented reality is increasingly
gaining ground as a tool for sustainable tourism. The purpose of this paper is to explore how the use of
augmented reality can affect the sustainable development of tourism. The paper focuses on two main areas: the
possible use of augmented reality in cultural and eco-tourism, and the expected results, consequences and
impact of the use of augmented reality for tourists, companies and local residents. The paper reviews and
compares the experiences and results of companies, travel agencies and museums that have already started to
introduce augmented reality into their business operations. An important part of the paper also includes the
opinions of tourists, who have already used augmented reality and the impact that this technology has on the
environment. The analysis will be based on a review of the existing use of augmented reality in tourist
destinations in Slovenia and abroad, and a review of research on the impact of augmented reality on the
environment. The aim of the paper is to investigate the current state of the use of augmented reality in tourism
in Slovenia and abroad, to analyse its consequences, and to provide additional proposals for its wider
implementation in Slovenian tourism.

Keywords: augmented reality, sustainable development, sustainable tourism, green tourism
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Izazovi razvoja kreativnog turizma u odrZivom razvoju ruralne destinacije

Kreativni turizam se posljednjih desetljeca razvija kao jedan od znacajnijih oblika kulturnog turizma, a definira se
kao turizam u kome se omogucuje turistu razvijanje vlastitog kreativhog potencijala u turistickim destinacijama
u kojima borave. Dionici turistickih destinaciji osobito poduzetnici omogucuju i osiguravaju razvoj i rast kreativne
ponude temeljene na lokalnim vrijednostima. Ruralna su podrucja znacajna za razvoj kreativne ponude jer
ukljucivanjem tradicije turisticka ponuda postaje zanimljivija i inovativnija. Osim toga kreativni turizam ucvrscuje
odnose izmedu poduzetnika, turista i lokalnog stanovnistva, a turist postaje ne samo stati¢an promatrac veé
aktivni sudionik destinacije. U radu se istrazuje utjecaj kreativnog turizma u odrzivom destinacijskom proizvodu
i to u ruralnim podrucjima. Osobito se istraZzuje njegov razvoj utjeCe na osobitosti destinacija, oCuvanje njenih
prirodnih i druStvenih vrijednosti te kvalitetu Zivota lokalnog stanovniStva. Posebno ée se istraziti ruralna
podrucja Primorsko-goranske zupanije u Hrvatskoj koja imaju potencijal da kreativnim turizmom omoguce odrzZivi
lokalni razvoj, a naglasak ¢e biti na istraZivanje karnevalskog razdoblja. Dodatni poticaj razvoju turizma
temeljenom na kreativnosti, lokalnoj kulturi te prisnosti s lokalnom zajednicom su svakako novi trendovi u
turizmu kojima se prilagodavaju ruralne turisticke destinacije diljem svijeta.

Kljucne rijeci: kreativni turizam, odrzivi razvoj, ruralna turisti¢ka destinacija.

Challenges of Developing Creative Tourism in the Sustainable Development of Rural
Destinations

Over the past decades, creative tourism has emerged as one of the most significant forms of cultural tourism,
defined as tourism that enables visitors to develop their creative potential in the destinations where they stay.
Stakeholders in tourist destinations, especially entrepreneurs, enable and ensure the development and growth
of creative offerings based on local values. Rural areas are important for the development of creative offerings
because, by incorporating tradition, the tourist offer becomes more attractive and innovative. In addition,
creative tourism strengthens relationships between entrepreneurs, tourists, and the local population, and the
tourist becomes not just a static observer but an active participant in the destination. This paper explores the
impact of creative tourism on a sustainable destination product, specifically in rural areas. It particularly
examines how its development affects the characteristics of destinations, the preservation of their natural and
social values, and the quality of life of the local population. The focus will be on rural areas of the Primorje-Gorski
Kotar County in Croatia, which have the potential to enable sustainable local development through creative
tourism, with a special emphasis on researching the carnival period. Additional encouragement for the
development of tourism based on creativity, local culture, and closeness with the local community certainly
comes from new tourism trends to which rural tourist destinations around the world are adapting.

Keywords: creative tourism, sustainable development, rural tourist destination.
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Dezinformacije i manipulacija putem digitalnih medija

Digitalno doba u posljednjih dvadesetak godina znacajno je promijenilo nacin na koji komuniciramo, informisemo
se i oblikujemo misljenja. lako internet nudi nevjerovatne prednosti i danas je klju¢ni kanal za Sirenje informacija,
nazalost njime se Sire i dezinformacije. Svaka drZava, pa tako i nasa domovina Bosna i Hercegovina (BiH), suocava
se s izazovima u oblasti digitalnih medija, gdje su dezinformacije postale vrlo Cest alat za privrednu, politicku ili
drugu manipulaciju i destabilizaciju drustva. Oblasti poput deepfake tehnologije, socijalnog inZenjeringa i Sirenja
laZnih vijesti imaju dubok utjecaj na javno mnijenje, sigurnost i politi¢ku stabilnost zemlje. Sirenje dezinformacija
postaje jedan od kljuc¢nih alata politickih aktera koji Zele manipulisati drustvom. Prema istrazivanju Open Society
Foundations iz 2018. godine, BiH se nasla na 32. mjestu od 35 evropskih zemalja po indeksu medijske pismenosti
i otpornosti na dezinformacije, s rezultatom od 25 od mogucih 100 bodova. Ovaj zabrinjavajuci podatak ukazuje
na nizak nivo kritickog misljenja i medijske pismenosti medu gradanima, Sto olakSava Sirenje dezinformacija.
Drustvene mreZe i online platforme postale su glavni kanali za Sirenje informacija i dezinformacija.
Dezinformacije, kao jedan vid manipulacije ljudima, mogu imati dugorocne i destruktivne posljedice na sigurnost,
povjerenje u institucije, ali i na meduljudske odnose jer u komentarima na drustvenim mrezama cesto dode do
verbalnog sukoba zbog neslaganja oko neke teme. Jedan od klju¢nih problema u regiji Balkana je prisutnost
etnickih, vjerskih i politickih podjela. Informacije koje se Sire putem interneta mogu potaknuti nasilje, mrznju ili
netrpeljivost medu razli¢itim grupama. U radu ce biti analizirani glavni oblici digitalne manipulacije
informacijama, kao Sto su Sirenje laznih vijesti, socijalni inZenjering i deepfake tehnologija, i biti ¢e prikazana neka
od istraZivanja u kontekstu kako ove tehnike uti¢u na javno mnijenje, meduljudske odnose i politicke procese u
zemljama Balkana.

Kljucne rijeci: zastita podataka, cyber sigurnost, dezinformacija, deepfake tehnologija, socijalni inzenjering, fake
news.

Disinformation and Manipulation through Digital Media

The digital age has significantly changed the way we communicate, get information, and form opinions in the last
twenty years. Although the internet offers incredible advantages and is today a key channel for disseminating
information, it unfortunately also spreads disinformation. Every country, including our homeland Bosnia and
Herzegovina (BiH), faces challenges in the field of digital media, where disinformation has become a very
common tool for economic, political, or other manipulation and destabilization of society. Areas such as deepfake
technology, social engineering, and the spread of fake news have a profound impact on public opinion, security,
and political stability of the country. The spread of disinformation is becoming one of the key tools of political
actors who want to manipulate society. According to a 2018 Open Society Foundations survey, BiH ranked 32nd
out of 35 European countries in the media literacy and disinformation resilience index, with a score of 25 out of
a possible 100 points. This worrying data indicates a low level of critical thinking and media literacy among
citizens, which facilitates the spread of disinformation. Social networks and online platforms have become the
main channels for the dissemination of information and disinformation. Disinformation, as a form of
manipulation of people, can have long-term and destructive consequences for security, trust in institutions, but
also for interpersonal relationships, as comments on social networks often lead to verbal conflict due to
disagreements on a topic. One of the key problems in the Balkan region is the presence of ethnic, religious and
political divisions. Information disseminated via the Internet can incite violence, hatred or intolerance between
different groups. The paper will analyze the main forms of digital manipulation of information, such as the spread
of fake news, social engineering and deepfake technology, and will present some of the research in the context
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of how these techniques affect public opinion, interpersonal relations and political processes in the Balkan
countries.

Keywords: data protection, cyber security, disinformation, deepfake technology, social engineering, fake news.
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Digitalni marketing i digitalna transformacija kao podrska ekonomskom razvoju pametnih
destinacija

Rad analizira ulogu digitalnog marketinga i uticaj digitalne transformacije na razvoj pametnih turistickih
destinacija, uz poseban osvrt na njihov ekonomski znacaj i odrzivost. U uvodnom delu objasnjava se zbog cega
su digitalne tehnologije i inovativni marketinski pristupi postali neizostavni deo savremenog turizma, kao i kako
pametne destinacije koriste te tehnologije za unapredenje turisticke ponude, usluga i konkurentnosti. Na taj
nacin digitalne prakse ne samo da modernizuju turisticku ponudu, ve¢ oblikuju i nove modele interakcije izmedu
destinacije i posetilaca. Metodologija rada zasniva se na analizi relevantne literature, sekundarnih izvora i studija
slucaja u kojima su implementirane digitalne strategije. Analiza konkretnih primera omogudéava sagledavanje
razli¢itih modela primene digitalnih alata, od drustvenih mreza i analitike velikih podataka do primene vestacke
inteligencije i virtuelne stvarnosti. Rezultati istraZivanja pokazuju da digitalni marketing znacajno doprinosi
povecéanju prepoznatljivosti i atraktivosti destinacija, Sto se direktno odrazava na rast poseta i prihoda. Digitalna
transformacija kroz pametne tehnologije dodatno doprinosi efikasnijem upravljanju turistickim uslugama,
poveéanju zadovoljstva posetilaca i jaCanju konkurentnosti same destinacije. Time se potvrduje da digitalna
transformacija ne predstavlja samo tehnicku inovaciju, vec i strateski faktor razvoja savremenog turizma. U
diskusiji se istiCe znacaj upotrebe digitalnog marketinga i digitalne transformacije kao kljucnih faktora za odrziv
razvoj destinacija i neophodan uslov za prilagodavanje brzom tehnoloskom napretku. Zakljuéak ukazuje na
potrebu kontinuiranih ulaganja u digitalne kapacitete i inovacije kako bi pametne destinacije ostvarile svoj puni
ekonomski i drustveni potencijal u buducnosti.

Kljucne reci: digitalni marketing, digitalna transformacija, pametne destinacije, turizam, ekonomski razvoj

Digital Marketing And Digital Transformation Ass Support For The Economic Development
Of Smart Destinations

The paper analyzes the role of digital marketing and the impact of digital transformation on the development of
smart tourist destinations, with a particular focus on their economic significance and sustainability. The
introduction explains why digital technologies and innovative marketing approaches have become indispensable
components of contemporary tourism, as well as how smart destinations use these technologies to enhance
their tourist offerings, services, and competitiveness. In this way, digital practices not only modernize the tourism
offer but also create new models of interaction between destinations and visitors. The methodology is based on
the analysis of relevant literature, secondary sources, and case studies that examine the implementation of
digital strategies. The analysis of concrete examples reveals different models of digital tool application, ranging
from social media and big data analytics to the use of artificial intelligence and virtual reality. The results of the
research show that digital marketing significantly contributes to increasing the visibility and attractiveness of
destinations, which directly leads to the growth of visits and revenues. Digital transformation through smart
technologies further contributes to more efficient management of tourism services, increased visitor satisfaction,
and enhanced competitiveness of destinations. Thus, digital transformation represents not only a technical
innovation but also a strategic factor in the development of contemporary tourism. The discussion highlights the
importance of using digital marketing and digital transformation as key factors for the sustainable development
of destinations and a necessary condition for adapting to rapid technological progress. The conclusion points to
the need for continuous investments in digital capacities and innovations to enable smart destinations to fully
harness their economic and social potential in the future.

Keywords: digital marketing, digital transformation, smart destinations, tourism, economic developmen
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