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Kenyon, A. J. (2011) Exploring the Night Time Economy 4™ Best Bar None
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Kenyon, A. J. (2011) Exploring Pre-loading at Home: Who does it and why? 20-
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Conference Centre, West Minster, London
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Awarded Best Hospitality Paper

Kenyon, A. J. (2009) Exploring Alcohol Strategies: Cases in UK and Poland
CIRCLE The 6th International Conference on Consumer Behaviour — University
of Voralburg — Austria. Published in Conference Proceedings
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Rezultati u razvoju stru¢nog i nau¢nog podmlatka

Direktor studija 1 mentor tri doktoranda na dijelu istraZzivackog rada koji isti provode. Direktno
ukljuc¢ena simpozijume i dalje napredovanje doktoranata u nastavi.
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Kenyon, A. J. (2008-2011) Best Bar None West Yorkshire - annually
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